CITY OF LITCHFIELD PARK
PLANNING AND ZONING
COMMISSION

Tuesday, May 14, 2019
6:00 p.m.
Litchfield Park Branch Library
Community Room
101 W. Wigwam Boulevard
Litchfield Park, Arizona 85340

Members of the Litchfield Park Planning and Zoning Commission may attend either in person or by telephone
conference call.
I.
II.
III.

Call to Order
Pledge of Allegiance
Business
A.

City Center Concept Plan and Design Guidelines

Information

Review and discussion regarding the City Center Concept Plan presented by Destination
LP, LLC, and possible direction to Staff to provide comments to the City Council.

IV.

Adjournment

Frank Ross, Chairman

Persons with special accessibility needs should contact City Hall, 623 935–5033 at least 48 hours
prior to the meeting.

Action

Meeting Date:

May 14, 2019

To:

Planning and Zoning Advisory Commission

From:

Jason Sanks, Planning Consultant

Through:

Bill Stephens, City Manager

Subject:

City Center – Destinations LP Presentation on “Litchfield
Park City Center” plan and “Design Guidelines”

OVERVIEW
Staff seeks comments from the Planning and Zoning Advisory Commission (PZ) on the
draft documents prepared in conjunction with the Litchfield Park Destination planning
efforts. The plan and guidelines include contents related to vision, history, design
concepts, site development, circulation, architecture, landscape, and site furniture ideas.
Destinations LP will present their plans to PZ and City Council (CC) on May 14th and
15th, 2019, respectively.
The Design Review Board (DRB) reviewed the Design Guidelines document at their May
2, 2019 meeting. Staff will relay both DRB and PZ comments for consideration by the
CC in the related staff report for their hearing on May 15, 2019. Staff also will present to
PZ the path related to these plans for necessary entitlement milestones for ongoing
planning efforts related to the City Center development.
The applicant, represented by Scott Phillips, will present the plan and guidelines to the
Commission. Staff will notate comments to present to the Council when Destinations LP
presents to Council on May 15th. The documents, if supported, will only ultimately be
“accepted” by the City Council and will not be adopted as regulatory documents for
development through resolution or ordinance.
STAFF RECOMMENDATION
There is no Staff recommendation on either document as they will not be codified by
either resolution or ordinance.

Litchfield Park City Center

DESTINATION
LITCHFIELD
PARK

Scott Phillips | Carefree Partners

11811 North Tatum Boulevard | Suite 4052
Phoenix, Arizona 85028
602.953.8700

sphillips@carefreepartners.com
Joel Thomas | Norris Design
901 East Madison Street

Phoenix, Arizona 85034
602.254.9600

jthomas@norris-design.com
APRIL 5, 2019

INTRODUCTION

COMMUNITY

is a concept, an ideal
that people from all walks of life seek as they move to a new area.
Community is a story of support, culture, history and a common
future. Community is hard to achieve and harder to duplicate.
Litchfield Park has achieved community. A rich, living history with
generations of engaged citizens, committed to a future even better
than the past, while demonstrating appreciation for those who came
before.
It is not the parks, public spaces, beautiful streets, the Wigwam, La
Loma, the arches, the flagpole, the church or any other physical place
by itself. It is the combination of all those things and more. But,
more importantly, it is the thousands who participate in the Christmas
parade, the hundreds who play little league or swim competitively
every weekend, the support of the highly performing schools, the
devotion to Luke Air Force Base and the dozens of community events
bringing people together to celebrate, above all, the community of
Litchfield Park.
Destination Litchfield Park seeks to provide additional opportunities
of community through a city center anchored by public spaces and
inviting streets. Instead of changing the culture of Litchfield Park, we
are working to introduce more of the world to the embrace of the
unique place nestled as the heart of the West Valley.
Through a variety of uses including retail, entertainment, office,
public facilities and other uses, we have sought to deliver a place the
residents and visitors alike will identify as a place epitomizing the
sense of community. As Litchfield Park is rich with entrepreneurs,
artists and an engaged citizenry, we are providing a design not
just enabling all to occupy the same space, but encouraging the
interaction.
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• DIVERSIFICATION OF ECONOMIC BASE
• CENTRAL PLACE
• UNIQUE CHARACTER
• ENHANCE PUBLIC AND PRIVATE SECTOR OPPORTUNITIES AND
PRESENCE IN LITCHFIELD PARK
• CREATING A REGIONAL DRAW
• LAND USE SHOULD TAKE INTO CONSIDERATION SOCIAL,
ECONOMIC, CULTURAL, SPIRITUAL AND PHYSICAL
• MEETING PEOPLE
• STRONG SENSE OF PLACE
• VILLAGE PLAZA

• PASEO, PEDESTRIAN LANE LINED WITH GALLERIES
• MARKET SQUARE FOR OUTDOOR MARKET/FESTIVALS
• MAIN STREET
• ENTERTAINMENT
• OFFICE
• RESIDENTIAL, CONDOS AND APARTMENTS TO COMPLEMENT
RESORT
• FOCUS ON PEDESTRIAN CIRCULATION WITH VEHICULAR
CIRCULATION AND PARKING ALLOCATED THROUGH THE SITE
• VILLAGE CHARACTER, SMALL BUILDINGS, DISCRETE SPACES
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GUIDING PRINCIPLES
1

CITY CENTER AS AN IDENTIFIABLE AND TRULY
SPECIAL PLACE

2

TIMELESS + ADAPTABLE

3

STREETS AND OPEN SPACES DEFINING THE
AREA

4

LINKAGE TO WIGWAM AND ENHANCEMENT
OF EXPERIENCE

5

UNIQUE EXPERIENCE + UNIQUE TENANTS

6

ORIENTED TOWARDS THE QUALITY OF LIFE
AND THE CULTURE OF LITCHFIELD PARK
9

The West Valley is experiencing continued growth with a
high quality of housing, growing employment base and an
exceptional quality of life. Litchfield Park is an outlier in the
west valley with a quality of housing unmatched in the valley,
and a world class resort as a center piece.
With strong growth anticipated within a five-mile radius over
the next five years, both household numbers and employment
will continue to improve in the region and Litchfield Park will be
a specific draw due to the quality of community. Additionally,
the annual household income within a 3-mile radius currently
approaches $100,000, which is extremely attractive to retailers
when considering an area for a new store or restaurant.
While incomes and trade area are attractive, there is also a
tremendous amount of competition in the area. Within a
5-mile radius, there are nearly 800 existing retailers including
over 280 existing restaurants, which for a total population of
168,000 people equates to 600 people per restaurant, which
is about 80 people per restaurant fewer than even three years
ago.
The opportunity in Litchfield Park is to create a truly unique
environment that is positioned to attract specialty retail, office,
and community services in one place. The competition in the
area for good credit tenants is fierce, so identifying quality
tenants that are additive to the vision will be the key to setting
the tone for the Litchfield Park city center.
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MARKET RESEARCH
2018 - POPULATION BY RACE

60,000
55,000

74.9%

5,000
4,000

30,000
25,000

3,000

20,000

0

White

Black

Am .Ind.

Asn/Pac

15,000
10,000
5,000
0

4.2%

Other

Two+

5.1%

8.8%

15.0%

White

Black

ONE MILE RADIUS

3,728

3,476

32.8%

25,000

Census 2010
2018
2018 Population
by
Age
2018 Population by Race

<5
5-19
1.41
20-24
25-34
35-44
45-54
11.2%
55-64
65+

5.1%

15,000
10,000
0.5
5,000

0

17.1%

8.8%
14.0%

0

White

Black

Population

1.0%
Am .Ind.

7.2%

Asn/Pac

ONE MILE RADIUS

Other

3

2.5

80,000

4.7%

3,728

20
30,000

12

Percent

32.8%

25,000
15
20,000
15,000
10
10,000

18.2%

24,687
21,101

Two+

Households

7.6%

13.9%

1.57

1.82

7.0%

13.2%

40,000

0

0

15.4%

9.6%

1

12.6%

White

11.3%

Population
Median Household
Income

Black

1.5%

Am .Ind.

5.3%

<5
1.79 5-19
20-24
25-34
35-44
17.6%
45-54
55-64
65+

Asn/Pac

2018
Home Value
Households

70,000
20
60,000

30.2%

<$100K
$100-199K
$200-299K
$300-399K
$400-499K

50,000
15
40,000
10
30,000
20,000

47,032

Other

30,000
Park
20,000

19.1%

10,000

2.5

16.3%

$100-199K
$200-299K
$300-399K
$400-499K

2.43
7.9%

1.59

1.5

11.2%
13.6%
9.8%

11.9%

0

Median Household
Income
Population

2018 Home Value

20
15
10

28.8%

<5
5-19
1.62 20-24
25-34
35-44
45-54
55-64
65+

Owner Occupied Housing
Units
Households

FIVE MILE RADIUS

58,973
2018
<$100K
2023

2023
2018-2023 Annual Growth Rate

21.8%

7.5%

0.5
Two+

2018

2.03

2

1

28.8%

Longitude: -112.362506

2018 Population by Age

3

5.0%

58,973

<$100K
$100-199K
$200-299K
8.0%
$300-399K
Prepared By Business
Analyst Desktop
$400-499K
Latitude: 33.493399
$500K+
18.3%

20.8%

8.0%

Two+

3.5%

Household Income

54,429

3.5%

Other

20.8%

40,000

2018-2023 Annual Growth Rate

Households
Owner Occupied Housing
Units

THREE MILE RADIUS

26,982

47,032

Census 2010

2018 Percent Hispanic Origin:39.4%

Household Income

Asn/Pac

54,429

50,000

2023

60,000

1.5

70,000
60,000

2.01

20.7%

Am .Ind.

13

5.0%

2018
Home Value
Households

Graphic Profile

2

20,000

17.9%

2.1%

Black

16.3%

FIVE MILE RADIUS

2018

5.9%

0.5

2018 Percent Hispanic Origin:27.9%

2018
Home Value
Households

White

30.2%

61.1%

5.3%

1.5%
11.3%

12.6%

0

26,982

2018 Population
Age
2018by
Population
by Race

15.4%

9.6%

20,000

Two+

-112.362506
Ring:Longitude:
5 mile radius

Census 2010

100,000

Percent

19.5%

15.0%

4.7%

<$100K
$100-199K
$200-299K
7.6%
$300-399K
Prepared
By Business
Analyst
Desktop
Litchfield
Rd
& Wigwam
Blvd, Litchfield
$400-499K
Latitude:
33.493399
-112.362506
33.4933990000001
$500K+
21.4%

2018-2023 Annual Growth Rate

Percent

Percent

1

0

2023

30,000
1.5
25,000
20,000

13.2%

40,000

17.9%

2.1%

120,000

1.49

40,000
2
35,00012.1%

Two+

21,101

20,000

5.7%

11.4%

60,000

<5
5-19
20-24
25-34
35-44
17.6%
45-54
55-64
65+

2018 Percent Hispanic Origin:39.4%

24,687

30,000

15,000
PreparedLitchfield
By Business
Desktop
Rd &Analyst
Wigwam
Blvd, Litchfield Park
10,000
Latitude:
33.493399
-112.362506
33.4933990000001
18.2%
5,000
-112.362506
Ring:Longitude:
3 mile radius

67.1%

Other

7.0%

80,000

Households
2018
Home Value

Graphic Profile

55,000
2.5
50,000
45,000

Asn/Pac

20.7%

13.9%

2018 Percent Hispanic Origin:27.9%

2018 - POPULATION BY AGE

4.2%

Am .Ind.

5.9%

THREE MILE RADIUS

Households

60,000

7.2%

1.0%

14.0%

2018 Percent Hispanic Origin:20.9%

3,080

17.1%

<5
5-19
20-24
25-34
35-44
11.2%
45-54
55-64
65+

100,000

Percent

1,000

7.8%

7.0%

1.0%

file

er

19.5%

11.4%

Percent

5.1%

2,000

61.1%

120,000

5.7%

40,000
35,00012.1%

6,000

2018 Population
Age
2018by
Population
by Race

67.1%

50,000
45,000

7,000

Prepared Litchfield
By Business
Desktop
Rd Analyst
& Wigwam
Blvd, Litchfield Park
Latitude:
33.493399
-112.362506
33.4933990000001
-112.362506
Ring:Longitude:
5 mile radius

2018by
Population
by Race
2018 Population
Age

2018 Population by Race

8,000

Graphic Profile

Rd &Analyst
Wigwam
Blvd, Litchfield Park
PreparedLitchfield
By Business
Desktop
-112.362506
33.4933990000001
Latitude:
33.493399
Ring:Longitude:
3 mile radius
-112.362506

Litchfield Rd & Wigwam Blvd, Litchfield Park
-112.362506 33.4933990000001
Ring: 1 mile radius

4,500
4,000
3,500
3,000
2,500
2,000
am Blvd, Litchfield Park
1,500
3990000001
1,000
500
0

%

Graphic Profile

Graphic Profile

Median Ho

Household Income
Graphic Profile

30.3%

9.0%

5.0%

2018
<$100K
2023

$100-199K
74.9%
$200-299K
$300-399K
$400-499K
8,000
7,000
6,000
5,000

12.5%

4,000

Litchfield Rd & Wigwam Blvd,
-112.362506 33.4933990000
Ring: 1 mile radius

2018 Population by Race

55,000

6,000

40,000
35,00012.1%

5,000

30,000
25,000

3,000

20,000

5.1%

2,000
1,000
0

White

Black

5.1%

Am .Ind.

Asn/Pac

15,000
10,000
5,000

4.2%

Other

White

NUMBER OF HOUSEHOLDS

Black

Am .Ind.

100,000

3,728

3,080

80,000

2018

5.7%

1.49

5.1%

17.1%

8.8%

15.0%

14.0%

White

0

<5
5-19
1.41
20-24
25-34
35-44
11.2%
45-54
55-64
65+

Black

7.2%

1.0%
Am .Ind.

Asn/Pac

Population

Other

2.5

80,000

2018 - HOME VALUE
2018
Home Value
Households

20
30,000

Percent

32.8%

2023

25,000
15
20,000
15,000
10

7.6%

10,000
18.2%
5
5,000
0

0

Census
<$15K

21.4%

2010
$15K-$25K

2018
$25K-$35K

1.82

1

12.6%

0

0

15.4%

9.6%
11.3%

White

Black

5.3%

1.5%

Am .Ind.

Population
Median Household
Income

<5
1.79 5-19
20-24
25-34
17.6%
35-44
45-54
55-64
65+

30.2%

2023
$50K-$75K

47,032

Other

0

3.5%

8.0%

18.3%

<$15K
$15K-$25K
$100K-$150K
$150K-$200K
Census 2010

$25K-$35K
$200K+
2018

THREE MILE RADIUS

2018-2023 Annual Growth Rate

19.1%

2023

FIVE MILE RADIUS

2.03
16.3%

7.9%

1.59

2
1.5

11.2%
13.6%
9.8%

11.9%

0

Household Income
20

<5
5-19
1.62 20-24
25-34
35-44
45-54
55-64
65+

Households
Owner Occupied Housing
Units

2018 Home Value

58,973

2018-2023 Annual Growth Rate

2.43

21.8%

7.5%

0.5
Two+

2018

2018 Population by Age

1

28.8%

Longitude: -112.362506

10,000

2.5

5.0%

58,973

Median Ho

Household Income

30.3%

20.8%

30,000
10

$75K-$100K

30,000
Park
20,000

Population
Median Household
Income

54,429

50,000
15
40,000

20,000
19.1%
5
10,000

40,000

3

Households
Owner Occupied Housing
Units

70,000

Two+

<$100K
$100-199K
$200-299K
8.0% By Business
Prepared
Analyst Desktop
$300-399K
$400-499K
Latitude:
33.493399
$500K+
18.3%

2018-2023 Annual Growth Rate

Asn/Pac

2018
Home Value
Households

26,982

Other

3.5%

Census 2010

2018 Percent Hispanic Origin:39.4%

<$100K
$100-199K
$200-299K
$300-399K
$400-499K
$500K+

ONE MILE RADIUS

7.0%

40,000

20
60,000

$35K-$50K

2.01

20.7%

13.2%

20,000

17.9%

2.1%

1.57

Household Income

24,687
21,101

13.9%

Asn/Pac

20.8%

50,000

2023

THREE MILE RADIUS

2018
<$100K
2023

$100-199K
$200-299K
$300-399K
$400-499K
$500K+

$35K-$50K

$50K-$75K
2023

15

9.0%

10

5.0%

28.8%

12.5%

5
14.4%

$75K-$100K

0

<$15K
$100K-$150K

2018-2023 Annual Growth Rate

$15K-$25K
$150K-$200K

$25K-$35K
$200K+

2018
<$100K
2023

$100-199K
$200-299K
$300-399K
$400-499K
$500K+

$35K-$50K

$50K-$75K

$75K-$100K

$

FIVE MILE RADIUS

2.01

2.43
2.62
2.32
3
2.03
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2018 and 2023. Source: U.S. Census
Bureau, Census 2010 Summary File 1. Esri forecasts for 2018 and 2023. Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2018 and 2023.
Graphic Profile
1.57
2.5
1.82
1.79
2.5
Litchfield Rd & Wigwam Blvd
October 26, 2018
October 26, 1.62
2018
-112.362506 33.4933990000
1.59
2
Ring: 1 mile radius
2
Made with Esri Business Analys
Made with Esri Business Analyst
Made with Esri Business Analyst
1.5
2018 Population by Race
1.5
©2018
Esri
©2018
Esri
©2018 Esri
Page 2 of 3
Page 1 of 3
www.esri.com/ba
800-4
www.esri.com/ba
800-447-9778
Try it Now!
www.esri.com/ba
800-447-9778
Try it Now!
Percent

3

1
0.5

Percent

3,728

2018

5.9%

Am .Ind.

54,429

47,032

30.2%

60,000

1.5

0.5

Households

Black

70,000
60,000

2

Two+

2018 Percent Hispanic Origin:27.9%

White

13

5.0%

2018 Percent Hispanic Origin:39.4%

26,982

61.1%

3

100,000

4.7%

11.3%

5.3%

1.5%

16.3%

Households
2018
Home Value

2018 Population
Age
2018by
Population
by Race

120,000

19.5%

12.6%

0

-112.362506
Ring:Longitude:
5 mile radius

Census 2010

15.4%

9.6%

20,000

Two+

Graphic Profile

2018-2023 Annual Growth Rate

Percent

20,000
1
15,000
10,000
0.5
5,000
0

0

2023

ONE MILE RADIUS

4.7%

<$100K
2.1%
$100-199K
$200-299K
7.6% Litchfield
Prepared
By Business
Analyst
Desktop
Rd
& Wigwam
Blvd, Litchfield
$300-399K
$400-499K
Latitude:
33.493399
-112.362506
33.4933990000001
$500K+
21.4%

20,000

Percent

Percent

Two+

60,000
67.1%
55,000
2.5
50,000
11.4%
45,000
40,000
2
35,00012.1%
30,000
1.5
25,000

13.2%

40,000

17.9%

15,000
PreparedLitchfield
By Business
Desktop
Rd &Analyst
Wigwam
Blvd, Litchfield Park
10,000
Latitude:
33.493399
-112.362506
33.4933990000001
18.2%
5,000
-112.362506
Ring:Longitude:
3 mile radius

2018 Population
Age
2018 by
Population
by Race

4.2%

21,101

32.8%

Census 2010

60,000

Other

24,687

25,000

<5
5-19
20-24
25-34
17.6%
35-44
45-54
55-64
65+

7.0%

Households
2018
Home Value
30,000

Graphic Profile

Asn/Pac

20.7%

13.9%

2018 Percent Hispanic Origin:27.9%

Households

3,476

7.2%

1.0%

14.0%

0

Two+

17.1%

8.8%

15.0%

2018 Percent Hispanic Origin:20.9%

018-2023 Annual Growth Rate

.41

7.8%

7.0%

1.0%

file

er

<5
5-19
20-24
25-34
35-44
11.2%
45-54
55-64
65+

MARKET RESEARCH [CONT.]
4,000

4,500
4,000
3,500
3,000
2,500
2,000
am Blvd, Litchfield Park
1,500
3990000001
1,000
500
0

%

5.9%

19.5%

11.4%

Percent

7,000

120,000

5.7%

50,000
45,000

Percent

8,000

1

8,000

0.5

5,000

7,000
6,000

4,000

74.9%

13

2018 Population by Race

4,500

60,000
4,000
55,000
3,500
50,000

67.1%
3,080

2018 Population by Age

3,728

3,476

32.8%

45,000
3,000
40,000
2,500
35,000
2,000
30,000
25,000
1,500

5.9%

17.9%
20.7%

<5
<$100K
5-19
$100-199K
20-24
$200-299K
25-34
$300-399K
35-44
$400-499K
45-54
$500K+

MARKET RESEARCH [CONT.]
13.9%

2.1%
7.0%

7.6%

20,000
1,000
15,000
500
10,000
5,0000
0

13.2%
18.2%

11.2%
Graphic
7.2% Profile

8.8%

1.0%
Litchfield
Rd & Wigwam Blvd,
Census 2010
2018
2023Litchfield Park
-112.362506
White
Black
Am .Ind.
Asn/Pac 33.4933990000001
Other
Two+
Ring:
5
mile
radius
2018-2023
Annual Growth Rate
2018 Percent Hispanic Origin:27.9%

12.6%

2018-2023 ANNUAL GROWTH RATE
2.5

Households

30.2%

20,0001
80,000

0

0

20.8%
21.8%

7.5%

17.6%
1.5%

Census 2010
White

Households

Am .Ind.

19.1%

Percent
Percent

47,032

54,429

55-64
65+

9.8%

11.9%

Other

2018-2023 Annual Growth Rate

Households
1.82

18.3%

13.6%
Median Household
Income

2023
Household
Income

Asn/Pac

2018 Percent Hispanic Origin:39.4%

3
15
2.5
70,000
102
60,000

5.0%

ONE Two+
MILE RADIUS

2018

Black

20

5.3%

<5
<$100K
5-19
$100-199K
20-24
$200-299K
8.0%
$300-399K
25-34
$400-499K
35-44
11.2%
$500K+
Owner Occupied Housing45-54
Units
3.5%
7.9%

16.3%

9.6%
Population

2.01

2018 Population by Age
1.57

26,982

Percent

1.41

100,000

20,000

55-64
Prepared By Business Analyst65+
Desktop
Latitude: 33.493399
Longitude: -112.362506
11.3%

2018 Home Value

2018 Population by Race
1.49
2
24,687
30,000 61.1%
120,000
21,101
1.5
25,000

15,000
0.5
60,000
10,000
40,000 0
5,000

15.4%

21.4%

4.7%

2.03

1.79 58,973

1.5
50,000
5
40,0001

2018 Home Value

2.43

2018
2023

30.3%

<$100K
$100-199K
$200-299K
5.0%
28.8%
$300-399K
$75K-$100K
$100K-$150K
$150K-$200K
$200K+
$400-499K
12.5%
$500K+
Median Household Income
Owner Occupied Housing
Units
9.0%

30,000
0
0.5
20,000
0
10,000

<$15K

$15K-$25K

$25K-$35K

Population

Census 2010

$35K-$50K

$50K-$75K

Households

2018

14.4%

THREE MILE RADIUS

2023
Household
Income

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2018 and 2023.

2018-2023 Annual Growth Rate
20

Made with Esri Business Analyst 2.62
www.esri.com/ba
800-447-9778

3

Percent
Percent

©2018
15 Esri

2.5

0

<$15K

$15K-$25K

Population

2.32

Try it Now!

2018
Page 1 of 3
2023

1.62

1.59

102
1.5
5
1
0
0.5

October 26, 2018

$25K-$35K

$35K-$50K

$50K-$75K

Households

$75K-$100K

$100K-$150K

$150K-$200K

Median Household Income

$200K+

Owner Occupied Housing Units

FIVE MILE RADIUS

Household Income

Graphic Profile

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2018 and 2023.

20
15

©2018 Esri

ercent

14

10

Litchfield Rd & Wigwam Blvd,
-112.362506 33.4933990000
Ring: 1 mile radius

October 26, 2018
Made with Esri Business Analyst
www.esri.com/ba
800-447-9778

Try it Now!

2018
Page 2 of 3
2023

2018 Population by Race
8,000
7,000
6,000
5,000
4,000

74.9%

2018 Percent Hispanic Origin:27.9%

2018-2023 Annual Growth Rate

Households

2.5

2018 Home Value

2018 Population by Race
1.49
24,687
30,0002 61.1%
120,000
21,101
25,000
1.5

1.41

2.01

2018 Population by Age
1.57

26,982

Percent

MARKET RESEARCH [CONT.]
30.2%

100,000

20,000
1
80,000
15,000
0.5
60,000
10,000

17.6%

2018-HOUSEHOLD INCOME
5,0000
0

0

9.6%

Population

1.5%

Census 2010
White

5.3%

Households

2018

Black

Am .Ind.

3
15
2.5
70,000
102
60,000

19.1%

Asn/Pac

Other

Percent
Percent

47,032

54,429

55-64
65+

9.8%

11.9%

Two+

2018-2023 Annual Growth Rate

Households
1.82

18.3%

13.6%
Median Household
Income

2023
Household Income

2018 Percent Hispanic Origin:39.4%

20

5.0%

<5
<$100K
5-19
$100-199K
20-24
$200-299K
8.0%
$300-399K
25-34
$400-499K
35-44
11.2%
$500K+
45-54
Owner Occupied Housing Units
3.5%
7.9%

16.3%

40,000
20,000

20.8%
21.8%

7.5%

1.79 58,973

1.5
50,000
5
40,0001

2018 Home Value

2.03

2.43
2018
2023

30.3%

<$100K
$100-199K
$200-299K
5.0%
28.8%
$300-399K
$75K-$100K
$100K-$150K
$150K-$200K
$200K+
$400-499K
12.5%
$500K+
Median Household Income
Owner Occupied Housing
Units
9.0%

30,000
0.5
0
20,000
0
10,000

<$15K

$15K-$25K

$25K-$35K

$50K-$75K

ONE MILE RADIUS

Population

Census 2010

$35K-$50K

Households

2018

14.4%

Household
Income
2023

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2018 and 2023.

2018-2023 Annual Growth Rate

20
3

15 Esri
©2018
Percent
Percent

October 26, 2018

Made with Esri Business Analyst 2.62
www.esri.com/ba

2.5
102

800-447-9778

2.32

Try it Now!

2018
Page 1 of 3
2023

1.62

1.59

1.5
5
1
0
0.5
0

<$15K

$15K-$25K

$25K-$35K

$35K-$50K

$50K-$75K

$75K-$100K

$100K-$150K

$150K-$200K

Median Household Income
THREE MILE RADIUS

Population

Households

$200K+

Owner Occupied Housing Units

Household Income
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2018 and 2023.

20

October 26, 2018
Made with Esri Business Analyst
www.esri.com/ba
800-447-9778

15

Percent

©2018 Esri

2018
Page 2 of 3
2023

Try it Now!

10
5
0

<$15K

$15K-$25K

$25K-$35K

$35K-$50K

$50K-$75K

$75K-$100K

$100K-$150K

$150K-$200K

$200K+

FIVE MILE RADIUS

Graphic Profile

Litchfield Rd & Wigwam Blvd
-112.362506 33.4933990000
Ring: 1 mile radius

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2018 and 2023.

15

2018 Population by Race

October 26, 2018
©2018 Esri

Made with Esri Business Analyst
www.esri.com/ba
800-447-9778

8,000
7,000
6,000

Try it Now!

Page 3 of 3

5,000
4,000

74.9%

“Creation of public spaces to support community development
and activities. Reestablish downtown as a place for local
business. Bring people downtown on a daily basis”
-anonymous

Palm tree lined street
-anonymous

“I’d love to see this be the mecca of the
West Valley where we stay in Litchfield
Park versus driving to Scottsdale for
retail and dining.”
-Shelia Horton

“A layout that encourages outdoor activity and
a sense of community...There is no place nearby
where people can stroll from business to business
in a special park like setting. Building an area that
encourages this would be special...”
-anonymous

WALKABILITY
SHADE
WATER!
-anonymous

PROGRAMS + RESULTS

COMMUNITY
OUTREACH

As a part of this planning process, the city council wanted
to assure significant opportunities for citizen input
throughout. Destination Litchfield Park with city assistance
held multiple community meetings, provided a Facebook
page for information and comment, and attended additional
community meetings as requested.
The result was a tremendous amount of quality feedback
from an engaged citizenry. The notes on the following pages
provides the base data we used to develop the plan in an
effort to absorb and meet the overall design and community
building intent from the citizens of Litchfield Park.
As we finalize this plan, we will provide the citizens additional
opportunity to comment on this book in its entirety.
Meeting Summary:
09.26.2017		
Working Group Meeting – City Hall
10.03.2017		
Working Group Meeting – City Hall
10.12.2017		
Working Group Meeting – City Hall
01.31.2018		
Working Group Meeting – City Hall
02.15.2018		
Community Meeting – Litchfield Elementary
04.16.2018		
Community Meeting – Church at Litchfield Park
09.05.2018		
Working Group Meeting – City Hall
10.23.2018		
Community Meeting – Litchfield Elementary
01.29.2019		
Working Group Meeting – City Hall
TBD			
Final Community Outreach Meeting – TBD
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FROM: BILL SPROULL
-Prefers curved road to grid
-thinks buildings should be two stories max unless
there is a defined structure (sculpture etc)
-does not see where parking would be located for
all buildings
-are you going to move the Scout house and not
build new?
-like the trees in the middle of the street
-believes even ‘open space’ has parking
requirements
FROM: ANONYMOUS
-has one look and feel/branding of center been
defined?
-build a theme around city’s history
-small town, urban, historical, community centered
-would like to see a Community Center (old one is
now a preschool) for community events. This would
get people to come then patronize businesses
FROM: MELODY HERSEY
-I love the idea of complimentary architecture to
Wigwam, no competing
-Sidewalks with plants and bushes, separating from
street
-another access point from Litchfield would be
great. Also, more parking off Litchfield
-love the idea of the stone/brick pavers and some
kind of water features
-love the idea of timeless plan that can be minimally
modified
FROM: ANONYMOUS
-community center
-more open spaces
-Bed and breakfast booked by Wigwam
FROM: ANONYMOUS
-Like the city Hall idea with open space on ground
that can be utilized for events and open to the
outside via ‘garage doors’

FROM: ANONYMOUS
-Too much development for a 5500-person town. Half of these
businesses will fail.
FROM: ANONYMOUS
-Like the idea of movie theater as long as it as format like Sedona
Arts Festival type
-City Hall- not too far north and adjacent to Scout Park
-Protect residential property to the north by a lot of open space
FROM: CJ SPROLL
-I would prefer the curved Village Parkway over the straight
version. People are lazy and adding and additional intersection
on Wigwam Blvd might increase traffic.
-Also less residential dedicated areas I think would be better
-Concept #2 has a walking corridor going diagonal on the corner
of Litchfield and Wigwam. Interesting but the walking underpass
comes out near that area.
FROM: MEREDETH STUCKY
-Please consider keeping the Scout Lodge and the City Hall
building; both are a part of our History
-concerned about the parking for our March and November art
festivals. They can have up to 2500 people that park on the open
ground
FROM: ANONYMOUS
-not more than two story buildings
-prefer parking and traffic to not effect walkability
-do like parking as shown on one plan on Litchfield Road
FROM: ANONYMOUS
-No tall buildings. Keep arches.
-Activity center for seniors
-basics are already in this area-grocery and gas stations etc
FROM: ANONYMOUS
-Trader Joes or other similar market
-Make sure landscaping is consistent with City now and takes
climate into consideration
-Limit the height of structures
-Church expansion will be at the Church’s expense, I’d imagine
and hope?

FROM: ANONYMOUS
-I prefer no two story or higher buildings, at all
-I am a traditionalist and would like to leave City Hall as is
-Several ponds and or water features
-small to medium sized bandshell or at least an earthen
amphitheater
-Lots of green and flowers!
-statues or public art
-Farmer’s Market area but not too big
FROM: SARA HOMAN
-I think the City Hall should be preserved what if it has a different
purpose
FROM: ANONYMOUS
-I like the water features in the open spaces. It brings a calmness
to the area
-Instead of a movie theater, incorporate performing arts center.
Multi use
-Parking on the outside, walking through town
-Traffic down Wigwam Blvd from Indian School is one my
concerns. I want to keep the neighborhoods quiet on the streets
FROM: ANONYMOUS
-Like the soft curved streets
-Like the roundabouts all intersections
-Like the commercial parking at or on Litchfield Road-walk into
City Center
-Like water features via fountains or re-routing of canal somehow
-Please place roundabouts at Village Parkway and Litchfield Road.
Slow traffic and enhance ingress/egress
FROM: ANONYMOUS
-Gathering spaces/pockets where people can congregate
-A flex use space for the arts that can be part black box/part
gallery
-Public art to created an identify unique signature Litchfield look
FROM: ANONYMOUS
-Limit two stories
-Sustain look and feel of current downtown
-Retail to west parallel to Litchfield. Secondary use as sight and
sound barrier

FROM: ANONYMOUS
-Prefer building no more than two stories
-PLEASE do no compromise the important historical significance
of the current City Hall or the Scout Hut. Both built by Paul
Litchfield at the beginning of the development of the town. This
should NOT be ignored.
-How will the residential developments impact the elementary
school.
-Love the concept of walking only areas where no cars can access.
Would be quiet and less congested.

FROM: ANONYMOUS
-Strive for authenticity-the market demands it for premier
developments and will pay a premium.
-Keep building heights low to moderate
-Connectivity outside
-Shade-mix of natural and artificially created
-Walkability
-Parking can probably be at a lower ratio than other subdivisions
-What is the anchor that will draw people in?
-Timeless and adaptable

FROM: ANONYMOUS
-Like some street parking but a parking garage seems very
sensitive
-Like idea about new Town Hall with connected space for
meetings or gatherings
-Need space for senior activities

FROM: ANONYMOUS
-One roundabout memorial for Paul Litchfield
-One roundabout memorial to works from the camps who
provided labor to build LP.
-Preserve Boy Scout lode in place as built. Too many original and
historical buildings are being destroyed. Preserve present city
hall building. Maybe use this as the entrance to a new city hall.

FROM SHELIA HORTON:
-downtown farmers market
-Lots of empty retail space around here.
-I see lots of ‘dots’ on some very appealing, warm, busy, inviting
walkable spaces that could pull people in
-So different from all the hard retail areas around us. What can
pull people in?
-How about an area with a large somewhat covered water
sprinkler for kids. Arizona is hot and dry. Parents with kids would
be drawn to it. Check out fountain and downtown shops in
Olympia WA.
FROM: ANONYMOUS
-I’d really like to see the committee really evaluate the community
and understand how it’s evolving. There’s a generation split
between retirement and growing middle age family.
-I’d love to see this be the mecca of the West Valley where we
stay in LP versus driving to Scottsdale for retail and dining. It
needs to be more upscale versus the normal shopping we see in
Goodyear and LP.
FROM: ANONYMOUS
-Rec center and Library = Business
-Open outdoor space.
-Wifi zone

FROM: ANONYMOUS
-We don’t have enough parking today. Please make sure there is
adequate parking
-no two-story buildings
-space to walk through greenery
FROM: ANONYMOUS
-Too much. Many of these businesses will go out of business.
-Not enough population to support this level of development.
Movie theater WILL NOT WORK.
FROM: ANONYMOUS
-Amphitheater and parking
-Fountains, water features, ponds, European open plazas with
dining.
-Preserve the historic architectural features
-An art districts
-Incorporate the museum with City Hall
-Like Verrado town center
-Underground parking
-Future is trans/metro

FROM: ANONYMOUS
-Environmental efficiency
-Bed and breakfasts with golf cart
-Rec center, holistic medicine, yoga, splash pad
FROM: ANONYMOUS
-No movie theater
-Underground parking
-Like the Orchard in Phoenix
FROM: ANONYMOUS
-Roof gardens on every building like the California Academy of
Sciences and aquarium in San Francisco
FROM: ANONYMOUS
-Open spaces
-Wide sidewalks
-Places to eat outside
-Low buildings or at least set back from street
-Like the idea of some sort of square or gathering place
FROM: ANONYMOUS
-We would like a new Rec Center and a new library with added
rooms for activities
FROM SANDRA DENSFORD:
-SHADE
-Water and place for kids to play
FROM: ANONYMOUS
-Like the idea of a community room perhaps connected to City
Hall
FROM: ANONYMOUS
-Please no tall buildings shutting off the horizon
-Preserve as many original buildings as possible
-Build structures that preserve the original character of LP as
envisioned
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WHAT DOES THE CITY NEED
TO BE SUCCESSFUL?

• Combination of open spaces/green belts and retail
spaces. Some residential missed is okay. Definitely need
connection to Wigwam resort – physical and visual

• Continue its sense of community, Personal interactions
(as opposed to self-serve facilities).

• Unique outdoor atmosphere. Sidewalk cafes already draw
people. Unique public gathering places.

• A combination of upscale shops and good restaurants,
and an entertainment venue that will serve all the
residents. A Movie theater with HD availability for opera
and ballet performance transmissions.

• Revenue streams

• Successful businesses, picking businesses that have
already shown success. Need more, perhaps known
restaurants such as Houston’s or Ruth Chris, or even
Carvers. Gluten free too.
• Quaint downtown
• A destination
• Do not over-develop, less is more
• Boutique shops
• Remember who we are, but plan for the future. We
need to attract the young professionals and also keep it
friendly to the empty nesters looking for a freer lifestyle.
• Numerous events to draw visitors
• Being able to walk/bike/golf cart everywhere
• More Parking!
• Keep historic buildings
• Expand and improve the library
• Food, entertainment, citizen involvement
• Long range plan with ability to evaluate along the way
• Point of interest, for example arts, parks
• Slow improvements
• Small, locally owned shops, Community Theater, parking
trees, shade but some desert too, and roses

• Keep identity and look while being able to expand
• Keeping small town feel with increased business
engagement
• Destination with other cities money
• A layout that encourages outdoor activity and a sense of
community, the main intersection businesses already draw
people. There is no place nearby where people can stroll
from business to business in a special park like setting.
Building an area that encourages this would be special. An
evening out usually means driving from entertainment to
dinner

ARE THE BIGGEST
2 WHAT
ASSETS IN LITCHFIELD PARK?

• Historic buildings including scout lodge
• Small town feel

• Open space, community involvement, Wigwam
• Sidewalks for walking safely, library, churches, school,
museum. Wigwam resort
• Small
• Higher income residents
• Small town atmosphere, greenery, parks. Freeway access,
great city council, and small government
• Low light pollution, artistic community, upscale, small town
USA feel

• Quiet, green, peaceful, family friendly, walkable, clean,
friendly residents, and keep the current residential areas
private. The new downtown should be lively but not
impact our residential areas
• Sense of history, community. School, library, park areas,
scout lodge, Wigwam
• It used to be its quaintness… slow pace, and lack of traffic.
Develop less and high quality
• The bones of a great downtown area
• Palm tree lined street
• Land to work with, walkways, and community feeling
• The Wigwam, restaurants, golf
• Tree lined street and beautiful trees

3

WHAT ARE YOUR HIGHEST
PRIORITY USES FOR THE CITY
CENTER?

• Restaurants, bakery, walking paths, AJ’s, boutique shops,
Trader Joe’s, mister to cool down walkways
• Programs for seniors, quality shop and restaurants, movie
theater that can have live theater
• Creation of public spaces to support community
development and activities. Reestablish downtown as a
place for local business. Bring people downtown on a daily
basis
• Revenue but keeping the community feeling
• Retail, eating and gathering spaces
• Great restaurants and festivals

• Give us a vibrant business and residential area that is more
modern to attract younger people, but keep it high end so
we don’t end up trashy. Scottsdale along Camelback from
Scottsdale Road to 68th St., (except no Motel 6)
• No more roundabouts and remove stop signs and replace with
yield signs. Those in the circle always have right of way
• Outdoor living spaces, arts, civic center, explanted library
• Upscale arts draw customers to sustain local business
• Great tax base for the city
• High rise condo living available (1-4 Stories okay)
• No chain businesses
• A place to mingle and meander, small shops – flowers, food,
Arts
• Successful retail and space for art etc.
• Community gathering place
• Community, family, safety, beauty

• Artists in resident, Brewery, Musician, Learning center

• No fast foods

• Family friendly

• Don’t need or want to look like Scottsdale

• Water features, tree lined street, golf bed and breakfast
booked by the Wigwam

• Keep architectural style that compliments the Wigwam resort,
water fountains, consider underground parking and 4-stories

• Roundabout on Litchfield Road and Village Parkway, entrance
slow speed, some water features

• All the residential does not work right against the existing
downtown

• Implement a feel similar to Tlaquepaque in Sedona for
architecture - arts draw

• Too much residential scheduled for the downtown area

• Community art, fountains, food courts, dog park
• No movie theater, won’t be good
• Outdoor events
• Outside amphitheater for small concerts, play, etc. Test
gardens. Could see rooftop venues on some buildings
• Entertainment venues
• Non-dense residential, non- chain restaurants

• To compliment the Wigwam and supply revenue

• There is very little good food in the west valley, need to make
Litchfield Park a destination

• Commercial park space

• Farmers market and gathering spaces

4

WHAT ARE SOME PLACE
MAKING FEATURES YOU
WOULD LIKE TO SEE?

• Higher end restaurants

• Clock tower, giant sundial
• Some tall features (spire, clock) that can be seen and says you
are here
• Architecture fitting into our area
• Architecture consistent with what is here – southwest or
Spanish colonial

• Finish Scout Park, keeping the scout hut as it is
• Retail shops, but not another Macy’s or Dillards. Need
boutique shops, need a bakery and family coffee shop
• Restaurants with quality food from different countries
• Cultural, historical, identifying landmarks, i.e. cotton gin,
Goodyear mfg pieces. Fountain, walking bridges

5

FROM WHAT YOU HAVE SEEN
AND HEARD SO FAR, WHAT
WORKS AND WHAT DOESN’T?

• Remember this area was a huge cotton field and that we are is
the Sonoran Desert, this is not the Midwest, it is a desert, how
about artistic shade
• Like scout lodge to stay in place, like the parking lot
immediately adjacent to Litchfield Road, roundabouts without
stope signs are great
• Too much residential in plan, only upscale would work
• I think buildings should be similar to the tow story building,
should resemble the two story Wigwam buildings along Old
Litchfield Road
• Partnering with Wigwam/Church/Scouts/City
• Won’t know until we move forward with something this time.
Whatever we do will be better than empty land for another 20
years
• My concern is parking, like the parking garage concept but
there needs to be provision to park the multiple RV’s that
vendors bring their wares in and live in. Creates expensive
requirements in a parking garage
• Why so much residential? Like the flow of open space.
Appreciate the buffer between the church and the extension of
Village Parkway
• I would prefer to see parallel parking instead of angled on the
streets, but that’s just a minor opinion
• Do not like the idea of parking garages that are seen form the
streets

• We need walkability, shade, water.
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SEPTEMBER 26, 2017
• Protecting Neighborhood environment. Activity needed, not negative
impact. Protect the existing neighborhood character. Small town
environment

• Market Demand and Mix. Retail, office, residential, housing mix with
empty nesters. Need to address density, massing and FAR. Would
like to stay at 2 story, maybe three. DLP discussed pushing for 4 in
order to create critical mass. Upper scale image is key. Research
housing stock. Attract college educated professionals.
• Sales Tax

• Market Study on retail. Sprouts is type of desired user. AJ’s. Downtown
Verrado as Urban form. Work closely with JDM and Wigwam.

• Main Road into the Wigwam could be relocated through the property.

PROVIDED BY: SCOTT PHILLIPS | CAREFREE PARTNERS

MEETING NOTES

• Water as an amenity.

22

O C TO B E R 3 , 2 0 1 7

O C TO B E R 1 2 , 2 0 1 7

• Create the same atmosphere – maintain landscaping, lush, green.
Fan palms, grass, water, citrus
• We can transport water in the canal but cannot consume it.
• Overall goals of the Village Center Plan still apply
• Not chain restaurants

• Sources of revenue to city – sales tax, land price, rental tax.
• First things in will be speculative to a degree.

• City not concerned about immediate profitability to city. This is
about creating a special place with long-term viability - that will bring
revenue over time.
• Not looking for urgent care or auto services.

• Need to identify specific users for the site.

• Does Wigwam really want their entrance to relocate? This is what we
must figure out quickly.

• City Hall relocation or expansion

• Disperse the grass and centralize a useable open space?

• Festivals, open space programming and integration

• Parking makes most sense closest to Wigwam.

• Need to address Traffic Concepts, multiple options could include
closing down a portion of Old Litchfield Road.

• Must keep deliveries in mind in design.

• Small business, local capital investment will help preserve local
character.

• Parking is a huge issue. Is it dispersed or centralized? Discussed
dispersion through on-street parking with one central garage.
Perhaps Wigwam participates as they grow their room count.
• We need to address public area capacities
• Multi-Generational housing

• Keep traffic out of roundabout by the school and off Old Litchfield

• Phasing is important to allow the market to adjust and the market to
buy-in to the vision.
• City Hall will need to be approximately 12,000 to 15,000 s.f.

• Feeling is the city allowed the elimination of too much commercial at
the Fry’s center.

• We need to change the way the Wigwam feels – not as an Oasis, but
integrated into community.
• Apartments may be a part of the mix, but not readily accepted into
the community.

• We need to talk about all the possible housing types with the Wigwam
and see how they may be interested in integrating their operations.
• Condo hotel might be the right answer.
• Balconies bring energy.

• Life is felt and lived at the street level.

• Recreate Santa Barbara style. State Street architecture, landscaping
and living.
• Some residential over retail uses.
Verrado.

Good example is Main Street

• Also discussed restaurant incubator concept at prior meeting.

• Discussed the importance of this group being a part of the process,
and that the project has to work as a community gathering place, as
a regional destination, as an enhancement and integrated with the
Wigwam, and commercially successful.

• Dale Hopley – This must be good for the residents, and integrate
everything together. This is important for the character for the city
and helps it flourish and prosper. The church has 1200 members and
currently runs 3 services. There is not enough space. Need more
buildings and more parking. Must preserve historical sanctuary, but
some of the other buildings aren’t as critical. Church was founded by
Paul Litchfield and serving the community is the primary objective.
The church is out of land and cannot expand in square footage
without encroaching on existing parking lot. 20 community groups
per week meet at the Watt House. Ultimately there will need to be a
parking garage. They can’t even run community dinners in one shift.
Currently running 3 shifts.
• Paul Faith – Linear parks, wide sidewalks, shade, shade, shade.
Central meeting place. Integrated parking. Relocate entrance to the
Wigwam. Avoid putting traffic on Old Litchfield Road.
• Woody Scoutten – Successful mixed-use destination. Intense
development. Deal with traffic so it does not adversely impact the
community. Must consider Uber, golf carts and bikes as part of
circulation.

• Sonny Culbreth – Unique destination. Want people across the valley
bringing their guests and saying “we have to go to Litchfield Park,
what a great place.” Incorporate town clock as a gathering place to
support businesses. Create energy. Housing is important. Prefer not
3 and 4 stories. Walking, strolling, not individual closed in restaurants
but maybe more like a food court. Wine tasting, “The Funk Zone,
Santa Barbara.”
• Frank Ross – Thoughts consistent with Paul and Sonny. Something
like Kierland Commons. Parking and transportation are critical.
Consider planning for Uber and Lyft and new technologies. Wants
availability of shopping and restaurants like Kierland.
• Brian Antenbring – Originally from Vancouver. Bring something iconic,
something to help drive tourism and keep them local. Variety of roof
tops for visual aesthetic. Bring a different flair to the community. Old
town feel. Needs to be commercially successful. Be careful what uses
can be located. “The Village in West Vancouver” is a good example.
Walking into history. Gathering areas, great restaurants that you
can’t find elsewhere. Similar to Kierland but more of a quaint scale.

• Jack Wohler – Envision how the rest of the town integrates and fits into
this concept. We need to look at it with a broad brush and not limit
the scope to this property, but how does it impact the entire area?
How do we incentivize businesses? Not necessarily just financially,
but we will need to attract business through a variety of means.
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• Mayor Schoaf – Financial success of the project ultimately means stable
and sustainable funds approaching $1,000,000 annual revenue. Could be
combined with the property across Litchfield to have anywhere from 150k
to 200k square feet of retail space over time. Area needs to be desirable
for existing residents, protect the existing neighborhoods. A place where
kids can be, but feel safe walking to and around without traffic conflicts.
Should also be a place that leverages the many festival had by Litchfield
Park.

• Susan Goodwin – Need a little place for a real city hall. Think about the
identity created by the water tower in Gilbert. Worked with Gilbert for
over 20 years, the downtown finally coming to fruition. Downtown Gilbert
is at least 2 miles from the nearest freeway. How are we going to integrate
the connections across Litchfield Road?
• Pam Maslowski – Inviting place. Feel like a small, historic town. Deal with
the challenges created by increase in traffic.

• John Romack – Sense of arrival to the Wigwam. Pedestrian oriented
through and around. How do we use water from the canal and integrate
the existing lake as part of the discussion? Parking is going to be the
major challenge.

• We will be doing a separate session on circulation as it is a much larger
discussion. We need to protect against major traffic flowing from Litchfield
to Bird and down Old Litchfield Road. Old Litchfield should not become
a thoroughfare.

• Want to encourage more connection to the Wigwam. For example, take
down the fence and cut down the oleanders at the corner of Old Litchfield
and Wigwam for easier connection to the existing and future businesses.
• Might be an opportunity to change the configurations of the existing
streets “Fairway” and “La Loma.”
• This should be a main street concept, think about narrowing streets
surrounding the property and within. The more walking the better.
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• Flexibility is necessary with the plan – have a color that denotes mixed use.
• MAG – working with Anhubav Bagley to put a model together identifying
cash flow for different ratios of use types.
• Encourage commercial first

• Use the Borgata as an example that didn’t work.
• What has been the role of Wigwam/JDM?

• What is the ultimate demand for staff as it relates to a new City Hall? Do
we even need a new City Hall? It seems there should be a new building,
but the space needs to be realistic.

• What is the rationale behind so many parks? Need to look at green
space vs. parks. Open space areas should be smaller, activated, intimate,
dispersed and integrated into businesses.
• Utilize water as part of open space or throughout the project. Gondolas?
• Underground parking potential? Cost prohibitive.

• Consider dual use parking - grass area can also be parking for high use
times.
• Call them green space, not parks (no more soccer fields)

• We need to analyze Old Litchfield Road traffic and maybe not be so
sensitive to an increase in traffic south of Wigwam/Reds.
• We should look at roundabouts both in Litchfield Road and in Old
Litchfield Road at either side of major collector through the site.
• This must be designed as the long term main entrance to Wigwam.
• Create neighborhood/village feel on main road into Wigwam.
• Center green space is good.
• Phasing plan is critical

• Scout lodge should be shown relocated on every plan.
• Must be roundabouts

• City Hall – Concept 2 program bottom floor for community uses.
• Movie theater is a good idea for the right concept.
• Reduce green space within the plan

• Smaller open space areas that can be connected.
• Woonerf means Living Street

• Look at redoing dimension of Honeysuckle street to provide enough
sidewalk for outdoor seating.
• Can we bring in the post office?

• Retail should all be on Litchfield or along main street leading to Wigwam
through the site.
• Consider how we locate pop us shops or micro shops

• Need to open up intersection of Wigwam and Litchfield with view corridor
into the project.
• Church parking could be relocated to provide for better location and use
for more of the project.
• Show the 3 single family homes on the vacant parcel to the north.
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VISUAL PREFERENCE SURVEY
Over the past year, Destination Litchfield Park has partnered with
the City of Litchfield Park to conduct community outreach sessions
with the city’s residents about the development of the city’s
downtown. During these sessions, the residents were asked to
participate in Visual Preference Surveys. These surveys consisted
of a review of images on poster boards showing different types
of developments around the country, including residential, retail,
and office, and the residents would pick which images they
liked the best by putting colored dots on the images. The colors
represent different opinions. Green and blue dots represent what
the residents liked and the red and yellow dots represent what
the residents did not like.
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SURVEY RESULTS
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The following is a general interpretation of the many different
levels of feedback received:

Architecture

As evidenced on the images, the community prefers a style of
architecture consistent with the look and feel of the architecture
of the Wigwam, the Church at Litchfield Park, and Litchfield
Elementary School.
Santa Barbara-style architecture with clean lines, bright walkways,
large but inviting overhangs and a general indoor/outdoor living
environment are key elements of the desired architectural style.
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Equally as definitive, the community is opposed to modern,
blocky, massive buildings without the inviting street presence.
Cluttered walkways, eccentric and varied materials and “pop-up”
type buildings without consistent architecture are not desired.

Landscaping

The community was very clear in the surveys they would like their
downtown to contain an abundance of open space with lush green
grass, citrus trees, and palm trees. Orderly, accessible, family
friendly and interwoven throughout, the landscaping of the city
center should closely mirror the landscaping within the Wigwam
and along Old Litchfield Road.
While there seem to be elements of other types of hardscape
and landscaping treatments appealing to the community, it is
very clear there should be limited cactus and desert plants, and
splashes of color should be well located, well maintained and
contained in more formal planting areas such as raised planters
or stylistic pots outside of retail areas.

Retail/Office

Unique restaurants and shops are the preferred types of retail the
community desires in the downtown. They still want the small town
feel with high quality city amenities with upscale stores. There
is clear resistance to any store or restaurant deemed to be too
much of a chain, preferring instead to embrace and encourage the
entrepreneurial spirit of Litchfield Park. These buildings should be
smaller in scale, existing on the pedestrian level with high glass
lines, very welcoming and also closely associated with adjacent
open spaces.
While there was a lot
of consistency within
the comments, there
were also a number
of areas where people
differed in their views
of the downtown.
It
is this diversity of
opinions that will help
drive a sustainable and
interesting
downtown
through generations of
Litchfield Park.
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“The City Center needs to be desirable for existing residents and protect
the existing neighborhoods. A place where kids can feel safe walking
to and around without traffic conflicts. It should also be a place that
leverages the many festivals had by Litchfield Park.”
-Mayor Schoaf
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PHASING CONCEPT
PHASE ONE

Based upon our initial marketing work, Phase I will
consist of a variety of uses and strategic backbone
infrastructure. Anchored by an entertainment
venue and possibly a specialty grocery store,
additional space strategically located in highly
visible, walkable locations adjacent to open space
will set the tone for indoor/outdoor business and
community connectivity.
The key to the first phase is quality. In order to
set the tone for the entire thirty-three acres, we
must establish from a building design, tenant
quality and adjacent infrastructure perspective a
real sense of high quality development.
Both retail and office uses will be based upon
demand upon award of the right to develop and
a full marketing and leasing effort. However,
based upon the work that has been done to
date, there is a conceptual phase one build-out
scenario.
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PHASE TWO

Phase II will build off the success of Phase I
through further development of retail, but
maintaining patience to assure quality users over
quantity and speed. Further development of the
center park and surrounding infrastructure will
build on the atmosphere and walkability of the
area. Office development and an increase in the
daytime population will improve the market for
restaurants and service uses.

PHASE THREE

Phase III will be better defined as time goes
on, but the current concept includes additional
office, considers residential as a component of
the city center, and includes additional square
footage for retail, office or public uses.

PHASE FOUR

Phase IV, or full build out, will be a balancing
act of retail, office, public uses, event space,
residential and resort uses, and parking. The
limiting factor is parking, and the build out will
be determined by the type of investment needed
to add structured parking into the city center.

INITIAL PHASE ONE CONCEPT

INITIAL PHASE TWO CONCEPT

INITIAL PHASE THREE CONCEPT

INITIAL PHASE FOUR CONCEPT

RETAIL SPACE

55,000 S.F.

RETAIL SPACE

16,000 S.F.

RETAIL SPACE

0 S.F.

RETAIL SPACE

0 S.F.

OFFICE SPACE

94,000 S.F.

OFFICE SPACE

40,000 S.F.

OFFICE SPACE

10,000 S.F.

OFFICE SPACE

17,000

THEATER

35,000 S.F.

RESIDENTIAL

0 S.F.

RESIDENTIAL

120, 000 S.F.

RESIDENTIAL

0 S.F.

PARK + OPEN SPACE
ROADWAY
IMPROVEMENTS
(PORTION)

~ 8.5 ACRES

PARK + OPEN SPACE

~ 7.4 ACRES

PARK + OPEN SPACE

~ 7 ACRES

PARK + OPEN SPACE

~ 6.5 ACRES

VILLAGE PARKWAY
LA LOMA AVENUE

PHASE ONE | REQUIRED PARKING CHART
PER CITY OF LITCHFIELD PARK
SECTION 29 PARKING + LOADING REGULATIONS

USE | CURRENT CODE

OPEN SPACE

MULTI-FAMILY
2 SPACES PER 1- AND 2-BEDROOM DWELLING UNITS; 2.5 SPACES PER
3-BEDROOM DWELLING UNIT +1 GUEST SPACE PER 5 DWELLING UNITS
BLOCK B

SCOUT BUILDING

STALLS REQUIRED

OFFICE
1/200 SQ. FT. GROSS FLOOR AREA

SURFACE
PARKING
LOT 1

BLOCK C

SURFACE PARKING
LOT 4

BLOCK A
44,000 SF

AREA | SQUARE FOOTAGE

BLOCK D

SURFACE
PARKING
LOT 5
OPEN SPACE

BLOCK E

25,000 S.F.

125

BLOCK F

25,000 S.F.

125

BLOCK G
MUNICIPAL

BLOCK I
10,000 SF

THEATER
1/400 SQ. FT. OR 1/3 SEATS + 1/EMPLOYEE ON LARGEST SHIFT

MOVIE
THEATRE
35,000 SF

SURFACE
PARKING
LOT 6

OPEN SPACE

SURFACE
PARKING
LOT 2

BLOCK E
25,000 SF

BLOCK F
25,000 SF
SURFACE
PARKING
LOT 3

OPEN SPACE
EXISTING

West Wigwam Boulevard

THEATER

35,000 S.F.

88

BLOCK H

10,000 SF / 1 STORY

50

BLOCK I

10,000 SF / 1 STORY

50

44,000 SF / 2 STORY

220

RETAIL
1/200 SQ. FT. GROSS FLOOR AREA

North Old Litchfield Road

North Litchfield Road

BLOCK H
10,000 SF

BLOCK J
BLOCK K

The Wigwam
Resort

MIXED USE (OFFICE + RETAIL)
1/200 SQ. FT. GROSS FLOOR AREA
BLOCK A

COMMUNITY / CHURCH EXTENSION
SUNDAY SCHOOL AND SPECIAL ROOMS 1/200 SQ. FT. GROSS FLOOR AREA
CHURCH EXP.
PARKS + OPEN SPACE
3/ACRE OR 1/3 ADULT PATRONS AND EMPLOYEES AT PEAK HOUR USE FOR
PUBLIC OR PRIVATE OUTDOOR RECREATION USES
OPEN SPACE
369,583 S.F. / 8.5 ACRES
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TOTAL PARKING STALLS REQUIRED BY CODE: 684 STALLS

PHASE ONE
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PHASE TWO | REQUIRED PARKING CHART
PER CITY OF LITCHFIELD PARK
SECTION 29 PARKING + LOADING REGULATIONS

AREA | SQUARE
FOOTAGE

USE | CURRENT CODE
OPEN SPACE

MULTI-FAMILY
2 SPACES PER 1- AND 2-BEDROOM DWELLING UNITS; 2.5 SPACES PER
3-BEDROOM DWELLING UNIT +1 GUEST SPACE PER 5 DWELLING UNITS
BLOCK B

SCOUT BUILDING
SURFACE
PARKING
LOT 1

OFFICE
1/200 SQ. FT. GROSS FLOOR AREA

SURFACE PARKING
LOT 4

BLOCK A
44,000 SF

SURFACE
PARKING
LOT 5

BLOCK C

BLOCK G
15,000 SF

OPEN SPACE

SURFACE
PARKING
LOT 6

OPEN SPACE

SURFACE
PARKING
LOT 2

BLOCK J
8,000 SF

OPEN SPACE

25,000 SF / 2 STORY

125

BLOCK E

25,000 SF / 2 STORY

125

BLOCK F

25,000 S.F. / 2 STORY

125

BLOCK G

15,000 SF / 2 STORY

75

THEATER
1/400 SQ. FT. OR 1/3 SEATS + 1/EMPLOYEE ON LARGEST SHIFT

MOVIE
THEATRE
35,000 SF

BLOCK E
25,000 SF

BLOCK D

MUNICIPAL

BLOCK I
10,000 SF

BLOCK F
25,000 SF
SURFACE
PARKING
LOT 3

BLOCK K
21,000 SF

EXISTING

BLOCK D
25,000 SF

West Wigwam Boulevard

North Old Litchfield Road

North Litchfield Road

BLOCK H
10,000 SF

STALLS REQUIRED

THEATER

35,000 S.F.

88

BLOCK H

10,000 SF / 1 STORY

50

BLOCK I

10,000 SF / 1 STORY

50

BLOCK J

8,000 SF / 1 STORY

40

BLOCK K

8,000 SF / 1 STORY

40

BLOCK A

44,000 SF / 2 STORY

220

RETAIL
1/200 SQ. FT. GROSS FLOOR AREA

The Wigwam
Resort

MIXED USE (OFFICE + RETAIL)
1/200 SQ. FT. GROSS FLOOR AREA

COMMUNITY / CHURCH EXTENSION
SUNDAY SCHOOL AND SPECIAL ROOMS 1/200 SQ. FT. GROSS FLOOR AREA
CHURCH EXP.
PARKS + OPEN SPACE
3/ACRE OR 1/3 ADULT PATRONS AND EMPLOYEES AT PEAK HOUR USE FOR
PUBLIC OR PRIVATE OUTDOOR RECREATION USES
OPEN SPACE
320,330 S.F. / 7.4 ACRES
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TOTAL PARKING STALLS REQUIRED BY CODE: 960 STALLS

PHASE TWO
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PHASE THREE | REQUIRED PARKING CHART
PER CITY OF LITCHFIELD PARK
SECTION 29 PARKING + LOADING REGULATIONS

AREA | SQUARE
FOOTAGE

USE | CURRENT CODE

STALLS REQUIRED

MULTI-FAMILY
2 SPACES PER 1- AND 2-BEDROOM DWELLING UNITS; 2.5 SPACES PER
3-BEDROOM DWELLING UNIT +1 GUEST SPACE PER 5 DWELLING UNITS
120,000 SF / 3 STORY
BLOCK B
256
~110 UNITS
OFFICE
1/200 SQ. FT. GROSS FLOOR AREA

OPEN SPACE

SURFACE
PARKING
LOT 1

BLOCK C

BLOCK D

25,000 SF / 2 STORY

125

BLOCK E

25,000 SF / 2 STORY

125

BLOCK F

25,000 SF / 2 STORY

125

BLOCK G

15,000 SF / 1 STORY

75

MUNICIPAL

10,000 SF / 1 STORY

50

THEATER

35,000 S.F.

88

SCOUT BUILDING

SURFACE PARKING
LOT 4

BLOCK A
44,000 SF

SURFACE
PARKING
LOT 5

BLOCK G
15,000 SF

MUNICIPAL
10,000 SF

OPEN SPACE

BLOCK H
10,000 SF

BLOCK I
10,000 SF

BLOCK H

10,000 SF / 1 STORY

50

BLOCK I

10,000 SF / 1 STORY

50

BLOCK J

8,000 SF / 1 STORY

40

BLOCK K

8,000 SF / 1 STORY

40

MIXED USE (OFFICE + RETAIL)
1/200 SQ. FT. GROSS FLOOR AREA
BLOCK A

44,000 SF / 2 STORY

220

COMMUNITY / CHURCH EXTENSION
SUNDAY SCHOOL AND SPECIAL ROOMS 1/200 SQ. FT. GROSS FLOOR AREA
CHURCH EXP.
PARKS + OPEN SPACE
3/ACRE OR 1/3 ADULT PATRONS AND EMPLOYEES AT PEAK HOUR USE FOR
PUBLIC OR PRIVATE OUTDOOR RECREATION USES
OPEN SPACE
306,230 S.F. / 7 ACRES
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TOTAL PARKING STALLS REQUIRED BY CODE: 1,265 STALLS

MOVIE
THEATRE
35,000 SF

SURFACE
PARKING
LOT 6

OPEN SPACE

SURFACE
PARKING
LOT 2

BLOCK E
25,000 SF

BLOCK J
8,000 SF

OPEN SPACE

BLOCK F
25,000 SF
SURFACE
PARKING
LOT 3

BLOCK K
21,000 SF

EXISTING

BLOCK B
120,000 SF

North Old Litchfield Road

RETAIL
1/200 SQ. FT. GROSS FLOOR AREA

North Litchfield Road

THEATER
1/400 SQ. FT. OR 1/3 SEATS + 1/EMPLOYEE ON LARGEST SHIFT

The Wigwam
Resort

BLOCK D
25,000 SF

West Wigwam Boulevard

PHASE THREE
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PHASE THREE | REQUIRED PARKING CHART
PER CITY OF LITCHFIELD PARK
SECTION 29 PARKING + LOADING REGULATIONS

AREA | SQUARE
FOOTAGE

USE | CURRENT CODE

OPEN SPACE

MULTI-FAMILY
2 SPACES PER 1- AND 2-BEDROOM DWELLING UNITS; 2.5 SPACES PER
3-BEDROOM DWELLING UNIT +1 GUEST SPACE PER 5 DWELLING UNITS
120,000 SF / 3 STORY
BLOCK B
256
~110 UNITS
OFFICE
1/200 SQ. FT. GROSS FLOOR AREA

SCOUT BUILDING

SURFACE
PARKING
LOT 1

PARKING
GARAGE
1

BLOCK A
44,000 SF

SURFACE PARKING
LOT 4

BLOCK G
15,000 SF

MUNICIPAL
10,000 SF

OPEN
SPACE

BLOCK H
10,000 SF

STALLS REQUIRED

CHURCH
EXPANSION
14,750 SF

BLOCK I
10,000 SF

BLOCK C

17,000 SF / 2 STORY

85

BLOCK D

25,000 SF / 2 STORY

125

BLOCK E

25,000 SF / 2 STORY

125

BLOCK F

25,000 SF / 2 STORY

125

BLOCK G

15,000 SF / 1 STORY

75

MUNICIPAL

10,000 SF / 1 STORY

50

THEATER

35,000 S.F.

88

BLOCK H

10,000 SF / 1 STORY

50

BLOCK I

10,000 SF / 1 STORY

50

BLOCK J

8,000 SF / 1 STORY

40

BLOCK K

8,000 SF / 1 STORY

40

BLOCK A

44,000 SF / 2 STORY
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MOVIE
THEATRE
35,000 SF

PARKING
GARAGE
3

OPEN SPACE

SURFACE
PARKING
LOT 2

BLOCK E
25,000 SF

BLOCK J
8,000 SF

OPEN SPACE

BLOCK K
21,000 SF

BLOCK F
25,000 SF

BLOCK C
17,000 SF

EXISTING

PARKING
GARAGE
2

BLOCK D
25,000 SF

West Wigwam Boulevard

PHASE FOUR
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BLOCK B
120,000 SF

North Old Litchfield Road

North Litchfield Road

THEATER
1/400 SQ. FT. OR 1/3 SEATS + 1/EMPLOYEE ON LARGEST SHIFT
RETAIL
1/200 SQ. FT. GROSS FLOOR AREA

The Wigwam
Resort

MIXED USE (OFFICE + RETAIL)
1/200 SQ. FT. GROSS FLOOR AREA

COMMUNITY / CHURCH EXTENSION
SUNDAY SCHOOL AND SPECIAL ROOMS 1/200 SQ. FT. GROSS FLOOR AREA
CHURCH EXP.
14,750 SF
74
PARKS + OPEN SPACE
3/ACRE OR 1/3 ADULT PATRONS AND EMPLOYEES AT PEAK HOUR USE FOR
PUBLIC OR PRIVATE OUTDOOR RECREATION USES
OPEN SPACE
287,167 S.F. / 6.5 ACRES
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TOTAL PARKING STALLS REQUIRED BY CODE: 1,423 STALLS

PARKING COUNTS
5

1

4

5

6

2

1

2
3
1

PARKING

6

STALLS

PARKING GARAGE 1

PHASE TWO
1

2

PARKING GARAGE 2
PARKING GARAGE 3

3
1

99

SURFACE PARKING 2

154

SURFACE PARKING 3

103

SURFACE PARKING 4

66

SURFACE PARKING 5

63

SURFACE PARKING 6

195

6

ANGLED STREET PARKING

228

3

4
5

6

TOTAL PHASE ONE STALLS - 908

PARKING

STALLS

PARKING GARAGE 1

1

2

PARKING GARAGE 2
PARKING GARAGE 3

3
1

99

SURFACE PARKING 2

154

SURFACE PARKING 3

103

SURFACE PARKING 4

66

SURFACE PARKING 5

63

SURFACE PARKING 6

195

6

ANGLED STREET PARKING

228

3

4
5

2

3

3

PHASE THREE

TOTAL PHASE ONE STALLS - 908

PARKING

2

STALLS

PARKING GARAGE 1

PHASE FOUR
1

2

PARKING GARAGE 2
PARKING GARAGE 3

3
1

PARKING

300

PARKING GARAGE 2

545

PARKING GARAGE 3

460

SURFACE PARKING 1

99

SURFACE PARKING 2

154

99

SURFACE PARKING 2

154

SURFACE PARKING 3

103

SURFACE PARKING 4

66

SURFACE PARKING 5

63

SURFACE PARKING 6

82

6

ANGLED STREET PARKING

228

ANGLED STREET PARKING

3

4
5

TOTAL PHASE ONE STALLS - 795

2
3

4
5

STALLS

PARKING GARAGE 1

SURFACE PARKING 1

2

1

4

1

6

2

SURFACE PARKING 1

2

1

4

3

SURFACE PARKING 1

2

5

2

3

PHASE ONE

1

4

SURFACE PARKING 3
SURFACE PARKING 4

66

SURFACE PARKING 5
SURFACE PARKING 6
228

TOTAL PHASE ONE STALLS - 1,852
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LANDSCAPE
CHARACTER
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ARCHITECTURAL
CHARACTER
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The financial benefit to the city of Litchfield Park has the
potential to be significant both initially and over time. First
and foremost, the community value with the Central Park and
activity space is one of the primary goals of this project, but
the financial investment the city has made into the this land
will create various revenue streams for the general fund over
time.
Based upon the attached financial analysis, one time revenues
in the form of construction sales tax can be significant, but
not recurring. These funds can be used towards capital
improvements for city initiatives in the city center and create
additional investment into community benefit.
The recurring revenue is dominated by sales tax revenue from
the entertainment, restaurant and retail venues anticipated for
the site. With assumptions of $400 per square foot in gross
sales, the retail sales tax revenue will exceed $800,000 annually
at build-out.
However, this will not be the only significant source of revenue
for the city. The rental tax, though not as significant a number
as retail sales tax, will produce, at build out, in excess of
$350,000 per year, depending upon final configuration and
market demand for space and rental rates.
The revenues not included in this modeling is the value of
the land. Due to uncertainty as to the method of disposition,
whether through ground lease, sale or joint venture partnership,
there will be revenue associated with the value of the land.
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FINANCIAL
ANALYSIS

94,000

TOTAL SQUARE FOOTAGE RESIDENTIAL
TOTAL SURFACE PARKING SPACES

908

TOTAL GARAGE PARKING SPACES

0

ONE TIME REVENUES
CONSTRUCTION SALES TAX

$1,160,016.00

ANNUAL REVENUES
ANNUAL SALES TAX

$462,000.00

ANNUAL RENTAL TAX RETAIL

$58,520.00

ANNUAL RENTAL TAX OFFICE

$73,696.00

ANNUAL RENTAL TAX RESIDENTIAL
TOTAL ANNUAL REVENUES

PHA SE T HREE

0

$0.00

0

TOTAL SQUARE FOOTAGE OFFICE

10,000

TOTAL SQUARE FOOTAGE RESIDENTIAL

120,000

TOTAL SURFACE PARKING SPACES

795

TOTAL GARAGE PARKING SPACES

0

ONE TIME REVENUES
CONSTRUCTION SALES TAX

$1,451,040.00

ANNUAL REVENUES
ANNUAL SALES TAX

$0.00

ANNUAL RENTAL TAX RETAIL

$0.00

ANNUAL RENTAL TAX OFFICE
ANNUAL RENTAL TAX RESIDENTIAL
TOTAL ANNUAL REVENUES

16,000

RENTAL TAX RATE

0.028

TOTAL SQUARE FOOTAGE OFFICE

40,000

RETAIL SALES TAX RATE

0.028

CONSTRUCTION SALES TAX RATE

0.048

COST PER SQUARE FOOT RETAIL

$300.00

COST PER SQUARE FOOT OFFICE

$220.00

RENT PER SQUARE FOOT RETAIL

$ 38.00

RENT PER SQUARE FOOT OFFICE

$ 28.00

SALES PER SQUARE FOOT RETAIL

$400.00

TOTAL SQUARE FOOTAGE RESIDENTIAL

0

TOTAL SURFACE PARKING SPACES

908

TOTAL GARAGE PARKING SPACES

0

ONE TIME REVENUES
CONSTRUCTION SALES TAX

$424,320.00

ANNUAL REVENUES
ANNUAL SALES TAX

$134,400.00

RENT PER SQUARE FOOT RESIDENTIAL

$ 22.00

ANNUAL RENTAL TAX RETAIL

$17,024.00

ANNUAL RENTAL TAX OFFICE

$31,360.00

COST PER SQUARE FOOT RESIDENTIAL

$240.00

ANNUAL RENTAL TAX RESIDENTIAL

$594,216.00

TOTAL SQUARE FOOTAGE RETAIL

TOTAL SQUARE FOOTAGE RETAIL

TOTAL ANNUAL REVENUES

$0.00

0

TOTAL SQUARE FOOTAGE OFFICE

17,000
0

TOTAL SURFACE PARKING SPACES

547

TOTAL GARAGE PARKING SPACES

1305

ONE TIME REVENUES
CONSTRUCTION SALES TAX

$727,428.00

ANNUAL REVENUES
ANNUAL SALES TAX

$0.00

ANNUAL RENTAL TAX RETAIL

$0.00

$7,840.00

ANNUAL RENTAL TAX OFFICE

$13,328.00

$73,920.00

ANNUAL RENTAL TAX RESIDENTIAL

$182,784.00

TOTAL ANNUAL REVENUES

$15,000.00

$182,784.00

TOTAL SQUARE FOOTAGE RETAIL
TOTAL SQUARE FOOTAGE RESIDENTIAL

COST OF GARAGE PARKING SPACES

$0.00
$13,328.00

FULL BUIL D OUT

TOTAL SQUARE FOOTAGE OFFICE

PHAS E T W O

55,000

P HASE FOUR

PHAS E ONE

TOTAL SQUARE FOOTAGE RETAIL

TOTAL SQUARE FOOTAGE RETAIL

71,000

TOTAL SQUARE FOOTAGE OFFICE

161,000

TOTAL SQUARE FOOTAGE RESIDENTIAL

120,000

TOTAL SURFACE PARKING SPACES

547

TOTAL GARAGE PARKING SPACES

1305

ONE TIME REVENUES
CONSTRUCTION SALES TAX

$3,762,804.00

ANNUAL REVENUES
ANNUAL SALES TAX

$596,400.00

ANNUAL RENTAL TAX RETAIL

$75,544.00

ANNUAL RENTAL TAX OFFICE

$126,224.00

ANNUAL RENTAL TAX RESIDENTIAL

$73,920.00

TOTAL ANNUAL REVENUES

$872,088.00
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INFRASTRUCTURE
WATER
The proposed project site is located within the Liberty Utilities service
area. The project site is bound by existing 6-inch, 8-inch, and 12-inch
waterlines, Additionally, existing 6-inch and 12-inch waterlines bisect
the project site.
Maximum daily flow is estimated at 1.2 x average daily flow or 92,585
gallons per day. Peak daily flow is estimated at 1.8 x average daily flow
or 138,877 gallons per day (96 gallons per minute).
Anticipated fire flow is based on the largest footprint shown for
the multi-family use. Based on International Fire Code, Type V-B
construction and sprinklered buildings, a fire flow of 4,000 gallons
per minute is anticipated for a total maximum day plus fire flow
requirement of 4,064 gallons per minute.
The existing pipe network is anticipated to be adequate to provide
required flows. As a part of the proposed development, it is anticipated
that the existing 12-inch waterline will need to be relocated in the
area of the proposed Church Expansion. Additionally, proposed piping
is anticipated to be required within the proposed on-site roadway
network.
It is recommended that the proposed project demands be provided
to Liberty Utilities to verify the adequacy of the existing supply and
storage systems to meet the anticipated project demands.
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WASTE WATER
The proposed project site is located within the Liberty Utilities service
area. The project site is bound and bisected by existing 8-inch sanitary
sewer lines.
The proposed project site is intended to be developed in phases and
is planned to include retail, office, residential and community uses. A
summary of proposed uses and anticipated demands is as follows.
Peak daily flow is estimated at 2.0 x average daily flow or 84,346 gallons
per day (59 gallons per minute).
Site development is anticipated to require the relocation of existing
on-site sanitary sewer to be coincident with new roadways. Note that
relocation of the lines will require coordination to maintain conveyance
of existing sewer flows It is recommended that the proposed project
demands be provided to Liberty Utilities to verify the adequacy of the
existing treatment system to meet the anticipated project demands.

WATER DEMAND CHART
USE | CURRENT CODE
MULTI-FAMILY
240 GPD PER UNIT
MULTI-FAMILY

26,400

OFFICE

114,000 S.F.

13,110

THEATER

35,000 S.F.

4,375

RETAIL

49,000 S.F.

6,125

MIXED USE

44,000 S.F

5,500

CHURCH EXP.

14,750 S.F.

1,844

OPEN SPACE

6.5 ACRES

28,600

THEATER
125 GPD / 1000 SQ. FT.
RETAIL
125 GPD / 1000 SQ. FT.
MIXED USE
125 GPD / 1000 SQ. FT.

COMMUNITY / CHURCH EXTENSION
125 GPD / 1000 SQ. FT.

North Old Litchfield Road

North Litchfield Road

DEMAND | GPD

110 UNITS

OFFICE
115 GPD / 1000 SQ. FT.

PARKS + OPEN SPACE
4,400 GPD / ACRE

TOTAL DEMAND: 85,954 GPD

LEGEND

West Wigwam Boulevard

WATER

AREA | SQUARE
FOOTAGE

NORTH

6” WATER LINE
8” WATER LINE
12” WATER LINE
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WATER DEMAND CHART

MULTI-FAMILY

DEMAND | GPD

110 UNITS

19,800

OFFICE

114,000 S.F.

10,260

THEATER

35,000 S.F.

3,150

RETAIL

49,000 S.F.

3,675

MIXED USE

44,000 S.F

3,960

CHURCH EXP.

14,750 S.F.

1,328

OFFICE
90 GPD / 1000 SQ. FT.
THEATER
90 GPD / 1000 SQ. FT.
RETAIL
75 GPD / 1000 SQ. FT.
MIXED USE
90 GPD / 1000 SQ. FT.

COMMUNITY / CHURCH EXTENSION
90 GPD / 1000 SQ. FT.

North Old Litchfield Road

MULTI-FAMILY
180 GPD PER UNIT

AREA | SQUARE
FOOTAGE

North Litchfield Road

USE | CURRENT CODE

TOTAL DEMAND: 42,173 GPD

LEGEND

West Wigwam Boulevard

SANITARY SEWER LINE

NORTH
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WASTE WATER

• SOLAR EXPOSURE WILL BE CONSIDERED WITH
BUILDING DESIGN IN ORDER TO REDUCE ENERGY
USE THROUGHOUT THE YEAR.
• DURING THE CONSTRUCTION DESIGN PROCESS, WE
WILL CONSIDER THE USE OF PHOTOVOLTAIC SOLAR
PANELS INTEGRATED WITHIN BUILDINGS AND
PARKING AREAS TO OFF-SET POWER USE ON THE
SITE.
• THE LANDSCAPING WILL BE DESIGNED TO
MINIMIZE WATER USE FOR SPECIFIC AREAS.
• THE USE OF FIELD TURF (HIGHQUALITY, ARTIFICIAL TURF)
WILL BE CONSIDERED FOR
AREAS TO REDUCE WATER AND
MAINTENANCE THROUGHOUT
THE YEAR.
• SHADE WILL BE INTEGRATED
THROUGHOUT THE SITE TO
REDUCE SOLAR EXPOSURE
OF HARD SURFACES IN AN
EFFORT TO LIMIT ANY FURTHER
CONTRIBUTIONS TO THE HEAT
ISLAND EFFECT.

PERMEABLE CONCRETE PAVERS

BIO-SWALE WITH NATIVE PLANTS

ARTIFICIAL TURF

SHADED WALKWAYS
PHOTOVOLTAIC SOLAR PANELS

SUSTAINABILITY
STRATEGIES

• THE SITE WILL INCLUDE BIO-SWALES, OPEN SPACE,
AND OTHER MEANS FOR LIMITING STORM WATER
RUNOFF. ADDITIONALLY, WE WILL INVESTIGATE
THE USE OF PERMEABLE PAVEMENT TO REDUCE
STORM WATER IMPACT ON THE AREA.

49

BLOCK A

PARKING
GARAGE 1
BLOCK G

MUNICIPAL

CHURCH
EXPANSION

BLOCK I

PARKING
GARAGE
3

MOVIE
THEATRE

BLOCK E

BLOCK F
PARKING
GARAGE
2

BLOCK J

BLOCK K

BLOCK C

BLOCK D

West Wigwam Boulevard

BLOCK B

North Old Litchfield Road

BLOCK H

North Litchfield Road

TRANSPORTATION
+ CONNECTIVITY
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PEDESTRIAN ROUTES

The Wigwam Resort

VEHICULAR ROUTES

BLOCK A

PARKING
GARAGE 1
BLOCK G

MUNICIPAL

CHURCH
EXPANSION

BLOCK I

PARKING
GARAGE
3

MOVIE
THEATRE

BLOCK E

BLOCK F
PARKING
GARAGE
2

BLOCK J

BLOCK K

BLOCK C

BLOCK D

BLOCK B

North Old Litchfield Road

North Litchfield Road

BLOCK H

The Wigwam Resort

West Wigwam Boulevard
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IMPLEMENTATION
Upon completion of the planning and design efforts for the city center, the next step will be implementation of the plan through
the series of phases. As the phases and phasing plan becomes less certain the further out we go, this will be the proposed
implementation steps for the first phase of development.
• Identifying a development partner best suited to complete the first phase of the vision.
• Establish the economic deal on the land between parties
• Identify responsible parties for each piece of phase one. For example, who is responsible for developing the first phase of the
park? Which party will be responsible for the interim parking throughout the site?
• Mutual agreement to preliminary tenant line up for phase one
• Work together during the development process through issues such as final architectural review, construction, financing and
other development steps
• Working closely with the city, tenants and community on programming the park and community spaces.
• Evaluation of timing and partnership on future phases.
Ultimately, this process will continue with a development partner interested in working closely with city to bring the right type of
development. While the above steps may ultimately proceed in a slightly different order, each of those steps must be completed
in order to create the type of atmosphere desired by the City of Litchfield Park.
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“Our goal is to express and enhance Litchfield Park’s unique social
and cultural character in the downtown.”
-Destination Litchfield Park
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• DIVERSIFICATION OF ECONOMIC BASE
• CENTRAL PLACE

• UNIQUE CHARACTER

• ENHANCE PUBLIC AND PRIVATE SECTOR
OPPORTUNITIES AND PRESENCE IN
LITCHFIELD PARK
• CREATING A REGIONAL DRAW

• LAND USE SHOULD TAKE INTO
CONSIDERATION SOCIAL, ECONOMIC,
CULTURAL, SPIRITUAL AND PHYSICAL
• MEETING PEOPLE

• STRONG SENSE OF PLACE
• VILLAGE PLAZA

VISION

• PASEO, PEDESTRIAN LANE LINED WITH
GALLERIES

• MARKET SQUARE FOR OUTDOOR MARKET/
FESTIVALS
• MAIN STREET FEEL
• ENTERTAINMENT
• OFFICE

• RESIDENTIAL, CONDOS AND APARTMENTS
TO COMPLEMENT RESORT

• FOCUS ON PEDESTRIAN CIRCULATION WITH
VEHICULAR CIRCULATION AND PARKING
ALLOCATED THROUGH THE SITE
• VILLAGE CHARACTER, SMALL BUILDINGS,
DISCRETE SPACES
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HISTORIC BACKGROUND

The City of Litchfield has been a planned community since its inception
in 1918 by the Goodyear Tire Company. The original design incorporated
broad streets and landscape concepts that were typical of the time
period and architecture that was influenced by the regional Hopi
Indian style. Previous design maps show a gridded street pattern with
a Town Center “Core”. This original design intentionally created a sense
of living in a “Desert Oasis” and served as the corporate management
community serving Goodyear’s vast cotton farming operations in the
Valley. Paul Litchfield, Goodyear’s President, saw the importance of
the relationship between corporate management, labor and the land
on which they jointly worked and lived. Paul Litchfield’s vision and
influence were strong in creating the architectural style with which
reflected the town’s Southwest heritage. Some major buildings in
Litchfield Park still include:
• The Church of Litchfield park
• The Elementary School
• The Catholic Church (now West Valley Arts Center)
• Litchfield Park City Hall

Since the city’s inception, Litchfield Park has introduced several
concepts and preliminary plans for the design and layout of the
land including its downtown development. In 1993 the Arizona State
University’s Planning Department identified the need to sustain rapid
growth as well as maintain and improve the quality of life within
the town. The study proposed a “City Center” containing a range of
mixed-uses where people could come together as a community. The
historic buildings and concept themes such as the Wigwam Resort
have helped influence both the design and spirit of the Preliminary
Master Plan and Concept Designs.
In 1996, the city adopted a Village Center Strategic Plan that laid out a
mix of uses and design intent that accommodated office, multi-family,
retail, restaurant and civic space uses within the City Center. The plan
was produced by Carl Worthington and Associates and was the last
“master planning” concept prepared for the City Center. The plan
was adopted as a specific plan pursuant to ARS Section 9-461.09 and
remains in effect. It stands, however, as the last master planning effort
to have occurred for the City’s Center.
The City is now the major property owner in the City Center.

• The Mayfair Market Buildings
• The Wigwam Resort

“IT COSTS LITTLE MORE TO MAKE ANYTHING
BEAUTIFUL RATHER MERELY FUNCTIONAL, SO WE
LAID THE TOWN OUT WITH STREETS, PLANTED
PALMS, CITRUS AND PEPPER TREES ALONG BOTH
SIDES, AND USED THE HOPI INDIAN ADOBE
TYPE ARCHITECTURE THROUGHOUT”
-PAUL LITCHFIELD
FOUNDER OF LITCHFIELD PARK
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INTRODUCTION

PURPOSE

The purpose of these Design Guidelines is to provide a framework
for the City of Litchfield Park’s Design Review process as well as build
the framework for the design of its downtown area (City Center).
The guidelines give provide a reference to developers, governing
bodies, and City Staff on policies and direction to how the City should
implement specific designs and architectural styles. In addition,
these guidelines also serve as a tool to help design professionals
(e.g. planners, architects, engineers) determine appropriate types of
development and structures and also guides the general public on
how to enhance the aesthetic look and environment of downtown
development. Such design and support creates a unique infrastructure
that in turn supports areas of transportation, building development,
pedestrian pathways, and civic spaces. These guidelines set a standard
and criteria by which development proposals can be evaluated and
reviewed. These guidelines are not to inhibit creativity from those
outside looking to develop, but rather to serve as a tool that is flexible
and open for new solutions and ideas.

GOALS

The City Center Design Goals have identified twelve objectives for the
City Center development area:
• Create a “Heart” in the Center that is spiritual, cultural and physical
• Identify the City Center as compact and mixed-use
• Provide a flexible plan that meets future market opportunities.
• Provide for a pedestrian, vehicular, bicycle, and cart scale
circulation system.
• Make the City Center exciting and complex in a variety of “places”
• Make access to the Downtown City Center convenient to both
locals and visitors
• Provide shade and cooling areas
• Expand its intimate evening ambiance
• Provide a one-stop center for shopping, business, dining,
entertainment, government and worship accommodated with
convenient parking
• Ensure Litchfield Park stays unique and intimate by keeping it —
“Our Place”
• Locate traffic-generating uses near the Litchfield Road, Wigwam
Blvd., and potential additional bypass aligning with Village Center
Parkway.
• Locate quiet pedestrian-oriented uses near Old Litchfield Road
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The City Center is located in the heart of the
City of Litchfield park north of the I-10 and
approximately 20 miles west of downtown
metropolitan Phoenix. The location of the
City Center lies in proximity of 3 (three) major
freeways and the new Northern Parkway: 2.5
miles from the I-10, 3 miles east of the 303
freeway, 5.7 miles west of the 101 freeway and
4.5 miles south of the Northern Parkway. The
City Center property is located on the east
side of N. Litchfield Road, north of W. Wigwam
Boulevard and extends to N. Old Litchfield
Road. The property makes up about 24 acres of
which 22 are vacant and consist of 7 separate
parcels.

CITY CENTER AREA

Zoning
Zoning for the City owned parcels within the City Center area
are zoned as Planned Development with underlying zoning of
Neighborhood Commercial. A City Center zoning district will likely
be developed in conjunction with future master planning efforts
of the downtown area.
Utilities
Existing water and sewer lines are available to the City property and
are stubbed at several locations within the City Center development
area. Storm drains serve some of the site and retention basin near
City Hall while other portions of the City Center will need on-site
retention or other drainage methods. Electrical power is provided
by Arizona Public Service (APS).

ESTRELLA
MOUNTAIN
COMMUNITY
COLLEGE

Transportation
Litchfield Road serves as the main north-south thoroughfare
connecting the community to I-10, 4 miles to the south. Traffic
counts for Litchfield Road are approximately 20,000 trips per day.
Nearly all of the streets serving the City Center area are owned and
operated by the City.
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DESIGN CONCEPTS

CURRENT CONCEPTS

Litchfield Park has already established itself as a unique “Oasis” in the
Phoenix Metropolitan area. The downtown commercial and residential
development policies of the City are key to keeping tradition and focus
on maintaining current themes and designs that accommodate the idea
of community and uniqueness. The following key points summarize
both current uses of land, short-term and long-term design goals and
objectives of the downtown area:
Current Land Use
The land within the City Center is largely owned by the City of
Litchfield Park, zoned Neighborhood Commercial, and has areas
designated for mixed-use for both commercial and residential
development through the Village Center Specific Plan. The majority
of this property is currently undeveloped.
Current Design
Litchfield Park has identified itself as the Oasis of the Valley and
therefore strives to preserve the downtown environment through
architectural designs and concepts that meet and accommodate
the desert landscape while still providing lush vegetation. These
concepts include Santa Barbara architecture; exterior Pueblo
and Spanish Colonial revival designs for both commercial and
residential structures, desert landscape and plants as well as open
pathways with rich vegetation. These and many more concepts
promote development that is diverse in all areas of land use while
preserving the same overall theme.
The Wigwam Resort
The Wigwam Resort is located in the heart of Litchfield Park and
will play a major role in the development of the City Center. Its
location provides both economic and design value that appeals to
both local residents and visitors. The Wigwam Resort also serves
as A Historic Landmark that is key to preserving Litchfield Park’s
rich heritage as well as establishing a foundation for design and
architectural themes.
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The Downtown City Center
is the primary focus for City
Center urban design and
consists of approximately
24 acres of mixed-use land.
Located between Litchfield Rd and old Litchfield Road, north of
Wigwam Boulevard. It is the goal of Litchfield Park for the City
Center to be the “heart” of initial development for shopping and
dining. The parcels within this development also encase the area
of possible future expansion of the Wigwam Hotel, civic gathering
areas, office, and retail development. Current and future planning
development is key to creating architectural themes that remain
consistent and serve to integrate already established design
themes with future design goals and objectives.

CITY CENTER LAND USE

Commercial

Development within the City Center is dependent on the uses of land
and shall be facilitated through proper policies as well as the Zoning
Ordinance. The Land Use Map (as seen in the Land Use Development)
displays the mixture of land uses the City of Litchfield has determined
regarding parcel land use.
Commercial
A majority of the parcels within the City Center area have been
designated for Commercial Use. It is the focus of the City Center
to bring in more development for specialty retail, restaurant,
and entertainment venues. Additional commercial development
will provide local citizens, resort visitors, and West Valley wide
residents a lifestyle destination that is unique to the Phoenix area.

Office / Business

Office / Business
Office development, including Class A office space for both private
companies and City Hall will be very important in accomplishing
the goal of a mixed-used environment in the City Center. This
will provide needed population and activity downtown during
normal business hours rather than just peak periods of evenings
and weekends as generally associated with retail and restaurant
activities.
Residential
While development downtown is primarily intended to serve
commercial, office, and resort needs, there is possibility for
residential development to implement the vision for a true mixeduse environment. Typical apartment complex style development
is not desired, but residential units above retail and office space
could provide a unique lifestyle and living choice for Litchfield
Park residents.

Residential
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DESIGN ELEMENTS

The Litchfield Park City Center Design Guidelines are intended to
promote the preservation of historic character within the downtown
area while maintaining architectural diversity. The use of land is
an important factor as well as promoting aesthetic outlines for
architectural development within each parcel and area of development.
The following are principles designed to establish unity, consistency,
and detail for the Litchfield Park City Center:

1

CREATING A SENSE OF PLACE
Combining a “lush” oasis appearance among set design buildings
and landscaping that match historical design patterns in the area.

2

COMPACT BUILDING ARRANGEMENTS
Higher set buildings should compact together and look down
onto the City Center in a centered focus that contributes natural
shading and roofline variation for pedestrian foot traffic.

3

PEDESTRIAN WALKWAYS
Pedestrian traffic from neighboring areas should lead into
the City Center creating a sense of invitation for local traffic,
especially for guests staying at the Wigwam Resort. Walkways
should be buffered from major vehicular roadways and traffic,
and hardscape and vegetative barriers between the resort and the
City Center should be reduced to the extent possible to provide
freedom of movement.

4

FOCAL POINTS
Thematic features should be created that convey the identity
of Litchfield Park. Focal points should mark a gateway feeling
to entrances in the downtown City Center and create subtle
experiences for pedestrians as they pass from one area to another.
Examples of such transitions could include: towers, domes,
fountains and public art displays that provide desired visual effect.
Transitioning spaces should be framed with full radius arches that
show strolling options past the entries.

5

ARCHITECTURAL FEATURES
Throughout the City Center, buildings, pathways, retail and
landscaping should be accommodated with small architectural
pieces such as light fixtures, decorative tile, and sign brackets
that enhance the pedestrian scale experience.
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6

PARKING DESIGN
It is important that temporary surface parking and parking
structures be integrated into the overall building design and layouts
of the City Center. A parking structure should serve to function
for several surrounding or nearby buildings as well as remain
relatively accessible by minor streets while remaining relatively
less dominant than its surrounding building counterparts. Surface
parking and structural parking should accommodate appropriate
design as well as landscape features to minimize its otherwise
dulling impact on the streetscape.

7

ENVIRONMENTAL SENSITIVITY
The City Center landscape should establish a clear hierarchy of
plant materials that can identify and accommodate major street,
gateway entrances and pedestrian pathways. Plants should be
selected for their drought tolerance and maintenance as well as
match the surrounding oasis style landscape (further description
and detail is listed in the Landscape/Open Space section). Plants
should be grouped according to watering necessities.
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SIGNAGE/GRAPHICS
Signs should be considered an integral part of the City Center’s
architectural schematics and incorporate business identification,
location identification and directional information. Directory
signs may be appropriate for individual sub-areas and serve at
the pedestrian scale (See Signage Example).

SITE DEVELOPMENT
RELATIONSHIPS TO EXISTING DEVELOPMENT
It is the responsibility of developers and architects to show coordination
that new site development is consistent with these guidelines, the
Zoning Ordinance, building formations, landscape designs and façade
patterns of neighboring properties and land uses within the City
Center. New development must be able to coexist with current uses
of the land. It is the developer’s responsibility to present drawings,
graphics, and models to city staff and governing bodies that properly
demonstrate that prospective development establishes consistent
architectural themes that accommodate the design and structure of
existing buildings and landscape surroundings.

Consistent Building layouts with
open space and courtyards work
congruently throughout the line-up
along the street.

Building Arrangement and Lineup

• The arrangement of properties within an area should all be
consistent in providing open space and circulation from one
development to another.

• Buildings facades with open courtyards should open out and
connect with adjacent buildings that also have courtyards. New
developments should not intrude on the open space themes of
existing buildings.
• Lot area coverage of adjacent building(s) and newer buildings is
encouraged to remain even and consistent.
• Lineup of developing buildings should remain even and parallel
with streets and pedestrian sidewalks.
• Typical suburban building setbacks of buildings located behind
rows of parking and drive aisles is highly discouraged as it
negatively impacts pedestrian circulation and walkability.
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BUILDING HEIGHT + FORM

Building elevations on the commercial site shall remain consistent
with the overall theme and culture created within The City Center.
Well-articulated storefronts will blend with pedestrian-friendly plazas
and lush landscaping, creating a pleasant shopping experience.

• In large multi-building projects, size, massing, and height shall be
varied.

• Reduction of building mass will be achieved by using a combination
of the following techniques:
• Variation of rooflines and form

• Use of ground-level arcades and covered areas

• The height of developing buildings is important in relationship to
other current development. The City of Litchfield Park encourages
building height of 30 ft at roof levels. Building levels above 2 stories
is generally discouraged as well as dominating wide box shaped
buildings that do not change in plane or façade. Buildings over 2
stories may be acceptable if appropriately scaled and oriented to
adjacent development.

• Use of protected and recessed entries

• Use of vertical elements on or in front of expansive blank walls
• Use of pronounced wall plane offsets and projections
• Use of focal points and vertical accents

• Inclusion of windows on elevations facing streets and
pedestrian areas

• All commercial properties within The City Center shall be designed
with “360 degree architecture” as a standard.
• Coordination and consistent form and height of adjacent buildings
is encouraged, however, subtle forms of building plane and
differentiation is encouraged.

• The display of windows and levels (for multiple story buildings)
should provide a visual linkage that appears even and steady
throughout buildings that are connected.
• Similar roof forms and recessed bases are encouraged and help to
provide visual consistency and connectivity.
• Roof Designs of buildings within the City Center should include
traditional detailing and “hip” roofing; gable and shed forms
without overhangs should provide low pitches (unless accents are
featured at street level) and will be considered appropriate.
• Detail designs should include deeply recessed doors and windows
along with added features such as awnings, pergolas, arbors and
arcades integrated into buildings. The combination of such features
should provide the feeling of “outdoor” comfort. All building sides
(particularly the rears of buildings facing parking lots) should be
architecturally finished.
Massing

• The visual impact of a building depends not only on its size, but
also on the relationship between its length, width, and height.
Also, such features as prominent entries, windows, colors, and
materials are factors in the aesthetics of a building.
• Building mass shall be broken into smaller elements, consistent
with the proportions of the architectural style selected and the
surrounding uses. The focus shall be breaking up the mass on the
sides of the buildings generally visible to the public.
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• Retaining a clear distinction between roof, body, and base of
a building
Design

• Articulate facades to provide a visual effect that is consistent with
the overall Litchfield City Center character and scale.

• All facades - including back and side elevations of a building
generally visible from public view or adjacent to and visible from
residential areas - shall be architecturally treated and relate to,
but not overwhelm, the neighborhood. All elevations generally
visible from public view shall reflect the overall design, colors, and
textures used on the front facade.
• Design multi-building projects to include consistent design
elements throughout the project.

• Building elevations shall incorporate architectural features and
patterns that include a pedestrian scale.
• Internalize, camouflage, screen, underground
diminish the visibility of any vacuum tubes.

or

otherwise

• Utilize architectural features, screen walls, landscaping, and
canopies to integrate drive-thrus into the overall building design.
• Fully screen roof-mounted mechanical equipment from public
view.

• Internalize roof drain elements within the building or an
architectural feature, such as columns (except at-grade discharge
and overflow scuppers).

• For all buildings, at least two (2) of these elements shall repeat
horizontally. Buildings with facades greater than one hundred feet
(100’) in length shall include several of the elements listed below,
repeated at appropriate intervals, either horizontally or vertically:

• Recognizable color change, though not a strong contrast

PARAPET ROOF

• Texture change

• Material change

• Architectural variety and interest through change in plane,
such as offsets, reveals, archways, or projecting ribs
• Wall plane projections or recesses

• Service and exit doors shall be integrated into the architecture of
publicly visible elevations.
• Variations in rooflines or parapets shall be used to reduce the
scale of commercial buildings. Roof size, shape, material, color,
and slope shall be coordinated with the scale and theme of the
building.

GABLE ROOF

HIP ROOF

• Parapets for concealing flat roofs shall feature three-dimensional
cornice treatments when at the ends or corners of a building.
Where not used in conjunction with other roof elements, parapets
shall vary in height and have finished depth at the building corners.
• The size of all roof elements shall be appropriate to the size and
scale of roofing materials used.

• Buildings with sloping roofs shall include multiple planes.

• Solid and soft or open areas of the facade shall be arranged to
create a relationship that complements the architectural style of
the structure. Soft or open building elements include windows,
entryways, arbors, porches, arcades, etc.
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FREESTANDING ACCESSORY STRUCTURES

Enclosed service/refuse areas and covered parking shall be designed
to be an integral part of the building architecture. The forms, colors,
textures, and materials used on the main building shall be applied to
all sides of· these structures generally visible to the public.
• Refuse areas shall be screened with a masonry wall not less than
six feet (6’) in height and of a size sufficient to accommodate
dumpsters and/or compactors that will hold all refuse generated
between collection times. All screen walls shall be constructed
using materials and finishes compatible with the buildings to be
constructed within The City Center.

WA L L S/F E N C E S - S E PA R AT I O N O F U S E S

• The texture, color, material, and design of all walls and fences shall
be constructed using materials and finishes compatible with the
architecture theme/style of the overall City Center.
• No barbed wire, chain link, or wood fences are permitted.

UTILITY EQUIPMENT

• All utility equipment must be located and screened from public
view in accordance with the City and utility providers requirements.
• All water, gas, sewer, electrical, and communication lines must be
installed underground.

• Architectural elements used for screening shall be constructed
using materials and finishes compatible with the architecture
theme/style of the overall City Center.
• The use of live, dense vegetation is an acceptable form of screening.

LOADING + DELIVERY AREA/SERVICE BAYS

• All loading and delivery areas and service bays shall not front onto
a public street.

• Architectural elements such as extended overhangs and
canopies shall be integrated into the building design, and shall
be constructed using materials and finishes compatible with the
architecture theme/style of the overall City Center.
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LIGHTING

The following guidelines are intended to ensure that lighting is used
to increase safety, provide visual accent, and create mood. Also, to
ensure that the lighting is designed in such a way as to avoid being
a nuisance. Additionally, lighting shall enhance the architectural
features of the building structures and reinforce design concepts.
• All parking lots must be lit from the interior and/or at the edge
of the parking lot, directed to the lot and away from properties
outside the development. All parking lot light poles abutting
residential properties shall have houseside shields.
• Large area floodlights are not permitted.

• Roof mounted spot lights are not permitted.

• Ground mounted spot lights or floodlights will be used, provided
that they point toward the building and do not spill over into
adjacent residential areas. Cut-off shielding must be installed.

PA R K I N G S T R U C T U R E S

Parking Structures serve as a unique structural accessory for
downtown commercial and residential buildings as well as for
vehicular traffic. Therefore, the design and layout of a garage
structure is important in relation to building size, location, height/
width, and accessibility within the City Center. Key influences for the
structure of a garage are:
Accessibility

• It is important that accessibility to a parking structure has multiple
ingress and egress points from different directions and streets.
Circulation of traffic should allow for proper right of ways that
direct the inflow of traffic into the garage.

Height/Width

• Parking structures often serve as building counterparts and
therefore remain adjacent or close to its neighboring residential
and commercial structures. It is preferred that the height and
width of a parking structure should accommodate a relative size
to any commercial, residential structure next to or near it.

Unique facades such as this parking structure help to disguise and blend the parking
structure with the street frontage and other architectural elements.

*

Location

• The City of Litchfield intends for developers to include a parking
garage that is subtle and “non-apparent”. Therefore, the location
is key to allowing the structure of a parking garage to remain
discreet. It is important that a parking garage be setback behind
its main commercial and residential counterparts as well as face
minor streets for access.

*

Facades

• Architectural and landscape details should accommodate
horizontal and vertical directions wherever garage building sides
face the street so as to help conceal parked cars from street and
sidewalk view.

Commercial and Residential Building Relationship

• It is preferred that a garage be bordered by its building counterpart
by more than 50% so as to reduce the visual impact from arterial
streets. A parking structure should not impede the height and
width of other commercial or residential building counterparts.

*

*

Multiple points of entry allow for access from various
sides of the of the parking garage
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STREETSCAPE
Building to Street Frontages
Building frontages should be active and inviting and allow for a
consistent stream of doorways and walkways that are visible from
sidewalks and the street. The building lineup against the street
should consist of retail shops, commercial buildings, and restaurants
that show activity and life and would “catch” pedestrian traffic within
the City Center area. Therefore, developers are encouraged to:
• Provide ground level openings and windows so that pedestrians
have multiple optional entries and focal points.

• Provide windows and see-through openings so that pedestrians
can view displays shown.
• Create multiple entrances into buildings alongside the street

• Buildings with street frontages should have primary entrances
facing the street.

overhangs which should cover sidewalks and pathways) rather than
the typical suburban model that requires greater distances and are
not as pedestrian friendly. Any distances from the building edge
to street shall remain appropriately away from the street so as to
align evenly with other buildings in conformity. The development
standards for downtown will be established through the City Center
zoning district. Flexibility for development can be provided with a
request for a Planned Development overlay in conjunction with that
zoning district.
Building Proportions
Development within the City Center should include proposals with
evidence showing that the respective development team has studied
and is aware of proper proportions and scale. The submittal of each
proposal should consider the following elements:
• Proportions of buildings and structures should emphasize
horizontal width rather than height.

• Spacing of elemental designs and features should be varied rather
than repetitive

• Downtown buildings should focus on a max building height level
of 30 ft. Developers seeking to construct buildings taller than 30’
may seek approval through the use of a Planned Development
overlay.
• Taller building tops may be have tapered or sculpted form that
develops a silhouette against the sky.

Building Edge
Similar to the street frontage, the street edge focuses more on
the property line of the business to the street. It is important that
developers accommodate openness and covered walkways in the
overall building frontage concept. Businesses are encouraged to
provide the following:
• Desired building street edges should be a continuous even edge
facing main arterial streets

Setbacks
Building setbacks within the City Center are obligated to follow
the Litchfield Park Zoning Ordinance and comply with surrounding
development. We anticipate that a new City Center zoning district will
provide for near 0’ setbacks from the street (not including covered
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• Setbacks should host a wide sidewalk accommodating a minimum
of an 8’ of sidewalk buffering building edge to street.

• Development of building edges should host covered walkways or
other shaded spaces tucked under the building’s eave.
• Shallow building courtyards and patios facing the street should
meet the edge and be defined by a low wall or fencing.

Building and Storefront Width
It is important that developers consider the pedestrian scale and
patterns of existing buildings when considering width of structures.
Elevations should be divided into several parts to allow multiple
store and business fronts.
Building Width - Changing the plane of the building helps to divide
the consistency of height throughout the same building, and this
can be achieved through the following:
• Dimensional height changes from one portion of a building to
another

• Changing the color or design of a facade

• Adding a recess in the building encourages diverse continuity for
building fronts

• Varying certain features of the building such as cornices or
rooflines changes the architectural dialogue of the building while
still being connected
Storefront Width

• Store front widths should be no less than 25 feet wide

• Storefronts should also vary in width and should include recesses
to allow for diverse storefronts while remaining connected and
continuous of that building

• Various building materials and colors allow for diverse building
facades that distinguish individual businesses and stores.

• Width of each store or business can be diverse and different but not
too drastic in width variation where one store front would impose
on another store front. Similar store front width is encouraged.

R I G H T - O F - W AY

This section should establish the dimensions of street width as they
relate to buildings and setbacks. The design of right-of-way and
setback guidelines are an integral component of the overall layout
of the City Center. The corridors of both arterial and local streets and
their sidewalks shall aim to achieve safe and design-friendly circulation
for vehicular, bicycle, golf cart, and pedestrian traffic.
Arterial Street Width

• Major streets shall have a total Right-of- Way of no less than XX’ in
width including: traffic lanes, sidewalks, bike lanes and any parallel
parking setbacks that may be required.

• Width of building and landscape setbacks adjacent to arterial
rights-of-way shall follow the development standards set for in
the Zoning Ordinance.
Local Street Width

• Minor streets shall have a total right of way of no less than XX’
including: traffic lanes, pedestrian sidewalk zones, bike lanes and
parallel parking width where required.

• Width of building and landscape setbacks adjacent to arterial
rights-of-way shall follow the development standards set for in
the Zoning Ordinance.
Street Parking

• Streets within the City Center should be considered for providing
a wider Right-of- Way when allowing on street parking

• Where on-street parking is considered, parking spaces should be
located on both sides of the street as parallel formation or angled
parking formation.
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CIRCULATION
P E D E S T R I A N C I R C U L AT I O N

Planning for the City Center should provide pedestrian circulation
that is both safe and attractive as well as connect to already
developed pathways in the city. Surrounding areas outside of
the downtown area should consist of pedestrian pathways that
flow into the City Center; such pathways shall be maintained
and constructed in a way that creates an aesthetically pleasing
environment for any pedestrian shopping, walking, biking or
strolling near or within the City Center area. The principles for
which pedestrian circulation is based on:

• Encouraging a mix of uses that which would reduced automobile
trips and encourage pedestrian, bicycle, or golf cart accessibility
• Locate traffic intensive uses closer to Litchfield Road, Wigwam
Boulevard, and a future Wigwam Resort connection that may align
with Village Parkway at Litchfield Road.
Pedestrian Connectivity to The Center

• Projects within or near the City Center shall integrate with already
existing street, bicycle, golf cart, and walkway patterns and shall
link to existing or future public transportation services located on
N. Litchfield Road.

• Entrances into the City Center shall include thematic features
(i.e. sculptures, monuments, theme walls, signage and accent
landscape) that convey an inviting quality and identity of the City
Center (see Walkway Entrance Design)
• Walkways shall be provided with natural shading and
accommodations such as water fountains, benches and trash
receptacles
• Pedestrian pathways should be established between buildings to
promote circulation within the City Center development

• Pedestrian paths should interweave within the Center as well as
transition to outside areas.
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MUNICIPAL

CHURCH
EXPANSION

BLOCK H

BLOCK I

PARKING
GARAGE
3

MOVIE
THEATRE

BLOCK E

BLOCK F
PARKING
GARAGE
2

BLOCK J

BLOCK K

BLOCK C

BLOCK D

West Wigwam Boulevard

BLOCK B

North Old Litchfield Road

• Streets within and at the edges of the City Center may be closed
to vehicular traffic during special events and festivals.

PARKING
GARAGE 1
BLOCK G

North Litchfield Road

• The Center being predominantly designed for pedestrian traffic
and comfort

BLOCK A

The Wigwam Resort

Sidewalk Design and Safety

• Building facades facing the street shall provide proper buffering,
such as: wide sidewalks, angled or parallel parking spaces, or
landscaping to create space between traffic and pedestrians to
allow for safe entrances into those businesses.

• Design of sidewalks should include diverse paving that matches
the surrounding architecture of buildings as well as provide a
mixture of desert vegetation and landscape

• Sidewalk ramps and slopes should be limited and sloped to ensure
ADA accessibility requirements are maintained.

• Lighting should be appropriately spaced along sidewalks so as to
alleviate dark pathways and allow for a comforting ambiance.

• Transitions from private sidewalk property to public property and
streets should remain consistent in design materials and landscape
that allow for smooth and unnoticeable transitions.

• Open space and narrow walkways should remain properly paved
with unique design materials that match that of the building
constructs surrounding those walkways.

• The design of pathways should integrate desert landscape, plants,
and structural features that match the architecture and create an
enjoyable environment for pedestrians.

• Along certain parts of the pathway, ample areas should be provided
for rest; these areas can include “mini parks” that provide benches,
tables, water fountains and small patches of grass area.

17

V E H I C U L A R C I R C U L AT I O N

A pedestrian scale street grid is emphasized to foster City
Center compatibility with surrounding land uses. Development
within the City Center should accommodate less-traffic intensive
uses that allows major roads to circumvent around the Center
towards Litchfield Road. Special care should be taken to protect
neighborhoods from cut through traffic and street parking. These
include, but are not limited to, residential areas surrounding Scout
Park and Old N. Litchfield Road.

• North Litchfield Road

• West Indian School Road
Because these major streets carry traffic from surrounding cities
such as Glendale and Avondale it is important that the network
and development of interconnected streets “bring in” traffic
inwards towards the City Center. Therefore, interconnectivity of
smaller streets and landscape should draw the potential traffic
that would or might come through Litchfield Park while protecting
the integrity of the community located on N. Old Litchfield Road.
Minor Street Connectivity

• Minor street networks should be interconnected following the grid
patterns of the surrounding areas.
• Major roadways should enclose the City Center and smaller streets
within.
• Minor streets within the Center should run narrow and flow to
larger traffic intense roads such as W. Indian School Road and N.
Litchfield.

• Minor streets should be compatible and pedestrian friendly and
allowed to be closed during special events.
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MUNICIPAL

CHURCH
EXPANSION

BLOCK H

BLOCK I

PARKING
GARAGE
3

MOVIE
THEATRE

BLOCK E

BLOCK F
PARKING
GARAGE
2

BLOCK J

BLOCK K

BLOCK C

BLOCK D

West Wigwam Boulevard

BLOCK B

North Old Litchfield Road

• West Camelback Road

PARKING
GARAGE 1
BLOCK G

North Litchfield Road

Major Streets
Major streets allow circulation of traffic from outer regions of
Litchfield Park to flow inwards to connect to minor streets leading
to the City Center. These major streets include:

BLOCK A

The Wigwam Resort

Street Layout
It is important to consider the layout of street development is
dependent on both pedestrian walkways and surrounding land
use development. Smaller 2-lane streets are considered for the
Downtown Center as well as parking accessibility such as street
side/parallel parking.
• All streets in and surrounding the City Center should be well
landscaped, tree lined corridors should be lined alongside both
vehicular and pedestrian pathways
• The minor access roads should remain narrower and accommodate
two lanes of traffic.

• Fixtures and vehicle barriers with architectural designs shall accent
curbsides.

• The design of all driveway entrances and pedestrian cross walks
shall include decorative concrete or other decorative materials.
• Designated areas and facilities for bicycle parking are encouraged
throughout The City Center development.
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Parking
Development of the City Center is a process that should allow
sustainable growth over years of continuous development.
Therefore, both parking structures as well as temporary surface
parking lots should be included in each developing stage of the
Downtown Center. It is important that as building and business
developments take place that open space should allow for such
parking space to accommodate Litchfield Park’s growing needs.
• Locate parking near to Litchfield Road to intercept cars near the
edge of the City Center and minimize traffic impacting surrounding
residential areas.
• Large parking lots should be avoided. Rather, mixed-use of the
land should allow for small “pockets” of parking spaces.

• Location of parking within the City Center should be located in
convenient areas behind buildings in dedicated lots. This should
reduce visual impact and discourage patrons from utilizing this
ancillary parking spaces.

• Joint-Use parking, perhaps through a Parking District or with local
business should be considered in being able to provide street level
and 2nd level parking structures.

• Selected parking lots should be flexibly designed to allow for more
additional levels of parking.
• On-street parking, whether parallel or angled, is encouraged
throughout the City Center.

Locate on-street parking near reatail to
help activate the streetscape. Integrate
traffic calming devices (speed tables,
change in pavement textures, bollards)
at intersections to slow down traffic and
improve the pedestrian experiance.

On-Street Parking

“Main Street”
Retail / Mixed Use Buildings

Perimeter Parking Lot

Arterial Roadway
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ARCH I T ECTURAL
G U I DELINES

Litchfield Park has a unique architectural background from
concepts originating from Indian Pueblo design and modern
Santa Barbara Architecture. Its theme is to resemble a rich oasis
Downtown in the heart of the Phoenix metropolitan area.
The architectural character of the City
Center should be preserved and enhanced
by using the following elements:
• Low-Pitched, Red Tile Roofing
• Prominent Arches
• Stucco Finishes

• Overhanging Roof-lines
• Predominant exterior building materials
shall be of high quality and durable. These
include, but are not limited to:
• Brick

• Predominant exterior building materials
shall not include the following:
• Prefabricated steel panels
• Corrugated metal

• Asphalt shingle roofs, except for period
architecture
• Highly reflective glass

• Facades facing primary streets shall consist
of more than one building material. Multiple
building materials should be utilized so as
to avoid large expansion of solid walls

• Stone, natural or engineered

• Materials on buildings should remain as
non-reflective as possible and be accounted
for with climatic factors.

• Split-face or scored concrete masonry
units

• Windows shall be inserted at a deeper
depth in the building structure in order to
minimize sun glare and provide wall plane
movement.

• Integral color, sand blasted or stained
textured masonry

• Stucco/EIFS

• Concrete and clay tile roofs
• Clear and tinted glass
• Wood

• Stone and stucco materials should provide
as the bases for elevation material
• Accents should include items such as:
wrought iron fencing; strong finished woods
(for any doorways and gates)
• The City Center should ultimately appear as
a “center” and not a collection of individual
buildings.
• Buildings should interweave and combine
building styles and materials to unify each
block.
• New construction and building design should
be architecturally designed to compliment
the themes found in the Southwest region
and compliment the adjacent Spanish
Mission/Pueblo vernacular.

• The color of current buildings and future
developed
buildings
should
remain
consistent and achieve a harmonious palette
(see Palette).
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Clay Tile
Roofing

Decorative
Metal
Accents

Deep
Overhanging
Roof-lines

Decorative
Tile
Accents

• Dark Earthy tones for
foundational walls,
building bases and
rooftops.
• Lighter earth tones for
main wall surfaces
• Light, non-earthy tones
create diverse coloring
that accent darker
earth tones
• Reduce colors options
that would create
bright glare or shimmer

C H A R A C T E R + M AT E R I A L S

Prominent
Arches

Smooth
Stucco
Finishes

C O LO R PA L E T T E

Recessed
Windows
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Signage/Graphics/Building Accents
All signage shall be consistent, integrated with the development’s
architectural character, and designed in a manner that will not
create a nuisance or diminish the visibility and/or value of other
parcels. All signage shall be aesthetically appropriate and shall
be designed to guide both pedestrian and vehicular traffic and
circulation.
Street signage should include graphics, symbols, letter and/or
numbers mainly used for the identification of businesses, stores,
and residential buildings. The guidelines within this section are
to encourage signs and other graphics that would enhance the
identity and architectural designs of buildings and landscape
within the City Center.
• Signs and graphics should be displayed in a manner that would
not obscure nor overwhelm the surrounding architecture or design
background
• Signage for businesses and services should be appropriately
proportioned and conveyed to not give off a description of
“advertising”.

• Such graphics or signage should be supported by decorative
brackets and displayed in areas off or aside from pedestrian
pathways.

• Signs should be appropriately placed in viewing distance and size
where pedestrian traffic can easily read and view the graphics.
• Signs should be mounted and located in upper portions of the
building or storefronts or above entrances and should respect and
accent the building design.
• Awnings displaying lettering for signage should be encouraged.

• The lettering or graphics of awnings shall be proportioned to the
size of the awning

• Over-use of neon lighting is discouraged but is accepted for
lighting certain graphics or signs at night. Neon may be used in
instances of advertising entertainment or event type venues.

• Encourage the use of materials that accent the historic background
of Litchfield Park, such materials can include:
• Hand-Carved Wooden Signs
• Hand-Painted Lettering

• Decorative Metal Frames + Brackets
• Decorative Accent Tiles
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L A N D S CAPE
G U I DELINES

The importance of landscaping is an integral part to the overall
development and design concepts of the land and areas within
the City Center. The landscape design should contribute to the
City Center’s idea of “desert oasis”.
The Plant Palette in this document has been
designed and organized for appropriate
use of shade qualities, color, form, texture
and high drought tolerance.
• All landscaping shall be designed, selected,
and placed in a manner that is easy to
maintain and requires limited irrigation.
Water conserving designs are encouraged,
however, large expanses of decomposed
granite or rock materials, without ground
cover and/or shrubs, are prohibited.
Large trees with canopies should accent
pedestrian walkways so as to provide areas
of shade and color.
• Themed street trees should serve as a
cohesive and thoughtful identity for City
Center thoroughfares.
• Both major and minor streets should provide
larger trees that allow for shade, color and
texture to create the look of an “oasis”. Trees
should be planted in landscape strips a
minimum of five (5) feet in width, tree wells
with covered grating, or in raised planters;
and should be tolerable of the desert heat
and environment.

• For additional shading, trellises, pergolas,
arbors and large wall areas should be
combined with vines and overhanging trees
to provide shading canopies.
• Landscape containers and raised planters
shall be incorporated into the streetscape to
break up long stretches of pavement, create
pedestrian-scale spaces, and highlight
building entrances.
• Assign certain districts with appropriate
plant materials that would guide ongoing
development accordingly.
• Major Streets, Entrances and Gateways
shall be appropriately accented with plant
material.
• Simple design of plant combinations should
be considered in order to create diverse
visual stimulation.
• Parking spaces should be interspersed with
islands planted with desert shrubs and
canopy trees. The planted areas should
total 25% of the interior of the parking area
to provide for shade and to minimize the
heat island effect and visual pollution.

• In all parking areas, there shall be a minimum
of one (1) parking island per ten (10) parking
stalls. Each island shall be planted with one
(1) 24” Box canopy tree and a minimum of
four (4) five (5) gallon shrubs/accents.
• All transformers, utility banks, utility pads,
and trash enclosures shall be screened from
public view with walls and/or vegetation in
compliance with the governing agencies
guidelines.
• In open space areas where turf abuts
decomposed granite or similar inorganic
landscape material, a hardscape edging
material such as brick or concrete curb/
mow-strip shall be provided.
• All landscape areas shall be irrigated with
a smart-controlled irrigation system that
reduces water loss.
• All plant material must be located so as
to ensure safe traffic sight lines, signage
visibility, and pedestrian safety.
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Phoenix dactylifera
Date Palm

PRIMARY TREES

Agnus castus
Vitex

Acacia anura
Mulga

Chilopsis linearis
‘Lucretia Hamilton’
Desert Willow

Caesalpinia cacalaco
‘Smoothie’
Thornless Cascalote

Phoenix roebelenii
Pygmy Palm
Citrus × sinensis
Orange Tree

Jacaranda mimosifolia
Jacaranda

SECONDARY TREES

Olea europaea
Fruitless Olive
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S H R U B S + A CC E N T S

Bougainvillea
Bougainvillea

Myrtus boetica
Myrtle

Dodonaea viscosa
Green Hopbush

Justicia
spicigera
Mexican
Honeysuckle

Caesalpinia pulcherrima
Red Bird of Paradise

Rosa spp. ‘Iceberg’
Iceberg Rose

Russelia equisetiformis
Firecracker Bush
Rosmarinus officinalis
‘Tuscan Blue’
Upright Rosemary
Ruellia brittoniana
Purple Ruellia

Agave vilmoriniana
Octopus Agave

Agave angustifolia
marginata
Variegated Agave
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Tecoma stans
Yellow Bells

Tecoma x ‘Orange Jubilee’
Orange Bells

Euphorbia ingen
Candelabra Tree

Hesperaloe
funifera
Giant Yucca

Hesperaloe
prviflora
Crimson Yucca

Pedilanthus bracteatus
Tall Slipper Plant

Muhlenbergia
capallaris
‘White Cloud’
White Cloud
Muhly

GRASSES + GROUND COVERS

Bouteloua gracilis
‘Blonde Ambition’
Blonde Ambition
muhlenbergia dubia
Dwarf Muhly

Muhlenbergia capallaris
‘Regal Mist’
Pink Muhly

Nassella tenuissima
Feather Grass

Convolvulus cneorum
Bush Morning
Glory

Euphorbia
rigida
Gopher Plant

Lantana ‘New Gold’
Gold Lantana

Wedelia
trilobata
Yellow
Dot

Transcendentia pallida
Purple Heart

Eremophila maculata ‘Outback Sunrise’
Outback Sunrise Emu
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VINES + GREEN SCREEN

Antigonon leptopus
Queens Wreath

Bougainvillea
‘Barbara Karst’
Bougainvillea

Bougainvillea
‘Purple Queen’
Bougainvillea

Ficus pumila
Creeping Fig
Macfadyena unguis-cati
Cat’s Claw

Callaeum macropterum
Yellow Orchid Vine

Tecoma capensis
Cape Honeysuckle
Rosa banksiae ‘Lutea’
Lady Banks Rose

Vigna
caracalla
Snail Vine

Trachelospermum jasminoides
Star Jasmine
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Bougainvillea
‘Raspberry Ice’
Bougainvillea

Cereus peruvianus
Night Blooming
Cereus

Euphorbia tirucalli
Fire Sticks
Lophocereus schotti
Totem Pole Cactus

Dietes bicolor
African Iris

Ficus carica
Fig Tree
Citrus × meyeri
Meyer Lemon

Sophora
secundiflora
Mountain
Laurel

Punica granatum
Pomegranite

R A I S E D P L A N T E R S + C O N TA I N E R S

Aloe arborescens
Tree Aloe
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I N T E R N A L S T R E E T S + PA R K I N G LOT S T R E E S
Botanical Name
Common Name

Water
Consumption

Acacia anura
Mulga

Low

Agnus castus
Vitex

Moderate

Phoenix dactylifera
Date Palm

Moderate

Olea europaea
Fruitless Olive

Moderate

Caesalpinia cacalaco ‘Smoothie’
Thornless Cascalote

Low

Chilopsis linearis ‘Lucretia Hamilton’
Desert Willow

Low

Citrus × sinensis
Orange Tree

High

Jacaranda mimosifolia
Jacaranda

Moderate

Phoenix roebelenii
Pygmy Palm

Low

PRIMARY TREE
SECONDARY TREE
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Medians

Parking
Islands

Sidewalk

Patios /
Courtyards

Open
Space

NORTH LITCHFIELD ROAD STREET TREES
Botanical Name
Common Name

Water
Consumption

Acacia anura
Mulga

Low

Agnus castus
Vitex

Moderate

Phoenix dactylifera
Date Palm

Moderate

Olea europaea
Fruitless Olive

Moderate

Citrus × sinensis
Orange Tree

High

Jacaranda mimosifolia
Jacaranda

Moderate

Medians

Parking
Islands

Sidewalk

Patios /
Courtyards

Open
Space

PRIMARY TREE
SECONDARY TREE

33

W I G WA M B O U L E VA R D S T R E E T T R E E S
Botanical Name
Common Name

Water
Consumption

Phoenix dactylifera
Date Palm

Moderate

Olea europaea
Fruitless Olive

Moderate

Chilopsis linearis ‘Lucretia Hamilton’
Desert Willow

Low

Citrus × sinensis
Orange Tree

High

Jacaranda mimosifolia
Jacaranda

Moderate

Medians

OLD LITCHFIELD ROAD STREET TREES
Phoenix dactylifera
Date Palm

Moderate

Olea europaea
Fruitless Olive

Moderate

Citrus × sinensis
Orange Tree

High

Jacaranda mimosifolia
Jacaranda

Moderate

PRIMARY TREE
SECONDARY TREE
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Parking
Islands

Sidewalk

Patios /
Courtyards

Open
Space

TYPICAL STREETSCAPE CONDITION
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S I TE FU RNITURE
G U I DELINES

The use of various site furnishings shall be integrated in the City
Center streetscape and is intended to establish a stronger sense
of place. Furniture elements will give the City Center a comforting
and appealing atmosphere, and draw people in together by
creating the settings for resting, sitting and eating, and social
encounters with others.
Properly selected and located furniture will
draw people to outdoor spaces, activate the
streets, and set standards and expectations
of quality for the development. These
items include but are not limited to:
• Benches

• Bike Racks
• Bollards

• Landscape Containers
• Light Poles
• Public Art

• Railings

• Seat Walls

• Tables and Chairs (fixed + flexible)

• Trash Receptacles
• Tree Grates

• Water Features

• Street furniture shall be durable, quaint and
match that of the surrounding architecture
and building designs.
• Site Furniture shall be similar in style and
material throughout the development. The
use of a specific “Family” or “Collection” of
furnishings will help establish a cohesive
design.
• The use of wood, metals, and neutral tones
are encouraged to accent the historic
background of Litchfield Park. Bright,
contrasting colors should be avoided.
• The placement of the street furniture
should be based on their functions, and
consistent with the patterns and designs of
the hardscape of the development.
• Group amenities such as seating areas where
they will be used, such as at pedestrian
junctions.

• Site furnishings should not obstruct the
flow of pedestrian traffic. Expanding
hardscape areas and varying the texture
of the pavement surface at key points can
assist the visually impaired to find public
amenities more easily.
• Pedestrian scale lighting should be fixed
alongside walkways and sidewalks so as
to create enough light that is pleasing at
night. Electrical components and lighting
fixtures should match building and sidewalk
atmosphere.
• Light fixtures should be appropriatly placed
in order to highlight and illuminate building
entrances, plaza/courtyard spaces, water
features and public art, specimen plant
material, vehicular/pedestrian intersections,
stairs, sudden changes in grade, dead ends,
and remote walkways.
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Cafe
Seating

Trash
Receptacles
Water
Features
Catenary
Lighting

Flexible
Seating

Fixed /
Open Space
Seating
Pole
Mounted
Lighting

Wall
Mounted
Lighting

Raised
Planter /
Seatwall

Bollards

SITE FURNITURE + AMENITIES

Backed
Benches

Landscape
Containers
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“Our goal is to express and enhance Litchfield Park’s unique social and cultural
character in the downtown.”
-Destination Litchfield Park

